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3 R3 Ry s (FEar ANTET, BT, ST e ¥,38,00493 ,¥¥,89,200 ELRERTE] IV 3,¥3%,69,000 | 3%
¥ R4 TIMS TEATAT Fdes HIGL HATTHT @rarh! drerd THH 90,00,000 90,00,000 90,00,000| qoo% 40,00,000 0%
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(1) e IMQHTT T a2 HENEER! AT, 053 | 5Y B FEHH a9 T

Sufrd 35 FTEHA T T. Heq Aty AR
9.9.9 |WTM, London &,¥0,00 000 |a) Selection of tourism trade particpants, b) Stall Decoration, c) Effective participation R9%
9.9.% |FITUR, Madrid q,%.0,00,000|WIM London, (3 - 5 Nov 2026), FITUR Spain, (20 - 24 Jan 2027), MATKA Finland, (21 - 9%
9.9.3 |MATKA, Helsinki 4,00,00,000 24 Jan 2027 ), ITB Berlin, (16 - 18 Mar 2027), MITT Moscow, (13 - 15 Apr 2027) 3%
9.9.¥ |MITT, Russia 9,30,00,000 ¥%
q.9.% [ITB, Berlin 3,50,00,000 1%
9.9.% |ATM Dubai, UAE 9,50,00,000 |a) Selection of tourism trade participants, b) Stall decoration, c) Effective participation &%
ATM Dubeai, (3-6 May 2027), Thai Intl Travel Fair, (21-24 Jan 2027)
9.9.¢ |Tourism Expo Japan (JATA), R Y,00 000 |a) Selection of tourism trade participants, b) Stall Decoration, c) Effective participation 3%
2026 . ATA, (24-26 Sep 2026)
¢ Tourism Fair 9.9.5 IT]? China 202.7, Shanghai 30,00,000 11 Cpina (25-27 May 2027) 2%
q.9.% [China International Travel Mart 180,00,000|CITM China, ( Dec 2026) R%
(CITM), China
9.9.90 |Bengal Travel Mart 2026, 30,00,000(a) Selection of tourism trade participants, b) Procure stall and stall decoration. Organise 9%
Siliguri Nepal Evening program. c¢) Effective participation
1.9.99 |BTTF Dhaka, Bangladesh £0,00,000 R\ Siliguri, (2026/2027), BTTE Dhaka, (29-31 Oct 2026) R%
4.9.9% |TTF Bangalore, India (84,00,000|TTF Bangalore, (19-21 Feb 2027), TTF Chennai, (26-28 Feb 2027) R%
TTF Kolkata, (July 2027), SATTE New Delhi, (19-21 Jan 2027)
9.9.93 |TTF Chennai, India 8¥,00,000 OTM Mumbai, (1-3 Feb 2027) %
m 5 4 9.9% |TTF Kolkata, India $2.00.000 In case of SATTE & OTM ensure participation of trade from all provinces. ?%
FHH 9.9.94 |SATTE, New Delhi, India 3,40,00,000 -
9.9.9& |OTM, Mumbai, India 3,%40,00,000 c%

9.R.9

Sales Mission in China

50,00,000

For China Sales mission at least 3 cities per program (2 programs)
a) Selection of tourism trade participants, b) Selection of cities, c) Selection &

procurement of Marketing agent/PR and Venue/Menu and organise B2B program

qfeT TR qAT Yaaq 9 / R0

3%




(1) e IMQHTT T a2 HENEER! AT, 053 | 5Y B FEHH a9 T

EapEa)

EER

Heq Aty

2.2 Sales Mission

9.R.R

Sales Mission in India

9%,00,000

a) Selection of tourism trade participants

b) Selection and procurement of Marketing Consultant/PR Agency and
Venue/Menu and organise program

Organize 2-3 Sales Mission in various Indian Cities as per the market trend and
interests of private sector across various Regions of India.

For sales mission priority shall be given to Lumbini, Karnali and Sudurpaschim

province trade for sales mission participation

0%

2.3 Destination
Promotion

Destination Promotion Programs

q,40,00,000

Organize and participate, jointly or independently, for the promotion of Nepal's tourism,
in various source markets across Asia, Europe, West Asia, America and Oceania, in
collaboration with Nepalese Diplomatic Missions Abroad, Various tourism-related
companies, national and international airline companies, and Destination Marketing &

Management Companies.

4%

Wedding Tourism Promotion

¥0,00,000

Promote Nepal, including Janakpurdham, as a wedding destination in India, with the

participation of Nepali hotel entrepreneurs and stakeholders. (P38B52A3M2)

R%

ST AT G

2.¥ Branding and
Corporate partnership

Green Hospitality Branding

20,00,000

Green Hospitality Branding in collaboration with Department of Tourism and other

stakeholders.

9%

Participation in Brand Forums

93,00,000

Participate in workshops, conferences, and capacity-building programs related to brand
promotion and tourism promotion, conduct brand orientation for in-house staff and the

private sector.

O%

International Membership Fees

¥0,00,000

PATA International membership fee. Explore & document benefit from this collaboration.

International Mountain Tourism Alliance (IMTA) membership fee

Obtain base case studies/guidelines on global practices on wellness with PATA and IMTA

1%

Himalayan Travel Mart (HTM)

4,00,00,000

PATA T R TeTeh TeehAT Te sieel ST 74 |

3%

2.4 HERMET =T

Application Management

§,00,000

TMP related web application management, operation and security related cost

O%

AR

Departmental Contingency

90,00,000

Contingent programs executable duirng the financial year.

0%

9
TRTRIETER! ST

29,R9,00,000

T IAHT AT TG

R/ R
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Eavpa)

9T TFH €.

& A

% YT T et

YRR T et

R.9.9

ST T BT

§%,00,000

FeRTE, AR, TIEX, T, carry bags, FIEH T TEAGH! T TaaATHF AIATEed! IS T2

IS |, AR TGATEH QRS fafde g ATTeed] oiare, s qu1 9 |, HasAeTs
arfieeat fefSe wft o et awamzent upload T ITrekking destination integrated,
buddhist circuit promotional booklet(Incorporating Greater Lumbini Area and in
collaboraion with GLAD Project) , content design and printing, Wellness destination
promotional materials also (P38B52A3M1).(50 lakh)

R0%& I InFocus A&, FESTEA qel BUTE, R00¢ Hl A< e, RS2 9o 3% |, TaseTs
TIAEE WeRTEaRT AR iR T |, 74T Fhl Zeerehehl e, feomed, 3 |
FFRATATEEETER EHRIH SR TSI T ora, TS e T T STEart Hrihd qwe
s oiEq, fesme aun 9 | |, 741 qu1 SEmEtten TeRIER qriieEen! o, s, 3t |
TSI AT ST Tl TRt el |

(15 lakh)

L%

AR

ISATHE AT fe=or

30,00,000

International courier services and handling expenses.

R%

R.9.3

IR @ig

3Y,00,000

uTereh! ey afvera T ufee Soshe ETeTehl STSRER Ties @fke |

R%

R Rvea wadm

RiSes TrermER
e YaaT

R.RA

Photo, video and content
management

¥,00,00,000

e, fafe qan o el Sare/ R | fafea g, siae, Digital Content Bank @@
Storage Library &M@ 7, Nepalese Influencers, Celebrities, Content Creators &&TeH!
TR W Wehr TeeeH FAM Trip W T fSest s e 3o Storage Library

3Ty

RR

#photoNepal promotion

¥,00,000

Ofiline/Offline Photo Exhibition, Travelling Exhibition, Thematic competition, Annual

#photoNepal Mega Contest, Promotion of best contents.

0%

3 SH 9E AT TER

R.29

Promotion program

¥0,00,000

Collaborate with Nepal Government, international organisations or diplomatic missions
in Nepal/abroad for promotion and publicity in International and domestic market. 4th
Lumbini International Peace Festival. Nepal Promotion in Chinese New Year Celebration,

Kathmandu

X%

R3AIR

Buddhist International Travel
Mart (BITM)

4,00,00,000

NATTA TRt GeshrEAT 9de aieel Lumbini &1 SIS 74 |

R.2.R

Cinema tourism promotion

20,00,000

Promotion of film shooting sites through foreign film makers by increasing visibility of

such film shooting sites.

.Y

International public relation
and Networking

¥0,00,000

Organise events or participate in international programs to build relations and networks
with delegates from international missions based in Nepal, also with non-resident

missions abroad and international tour operators.

TAFIE T FEE-HER 3/ R0
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International Publicity through
Collaboration with Nepalese
Diplomatic Missions Abroad

9,%40,00,000

International publicity through various consumer Campaigns(in collaborations bill
boards, Digital Screens, hoardings boards in public places, transportation and through
print/ electronic/digital mediums, in coordination with Nepalese diplomatic missions,

International airlines and Government Representatives.

19%

¥ TYR TOF qUT Gehe

TREATETE 9T

R.¥.9

Familiarisation Tour

3,00,00,000

Organize & Invite FAM tour for Influencers, Celebrities & Content Creators as well as
foreign journalists, social media influencers, celebrities, content creators, famous
personalities with high digital impressions in social media platforms and foreign tour
operators that consistently/potentially sell Nepal itineraries; also in collaboration and
engagement with social media platforms including TikTok, Facebook, Pintrest and
Instagram. Arrange FAM tours through recommendations of Nepal's diplomatic missions
abroad, Ministry of Foreign Affairs and various Resident Mission of Other Countries in
Nepal and other channels(Airlines, International Travel Magazines and Social Media
Platforms interested in promoting Nepal), Focus on India, China, India, China, East Asia,
Oceania, America and Europe)

Prioritise Buddhist Circuits, Devi Circuit and Shiva Circuits of Nepal priortising Indian

and Indian Origin Content Creators.

Yehe AT

R¥R

Crisis Management

3Y,00,000

Monthly fuel provision, Fluorescent jacket, Tourist police booklet publishing, other crisis

management/administration including collaboration with tourist police.

i a=x

R.¥.R

Media center operation

90,00,000

Operation of media center through media consultant. Includes press release and media

coordinations.

TG ST Soie

13,30,00,000

TAEIE T FEE-HER Y /R




(R) ATEAH, TS TA FATTAT AEWMEHT AL 053 | TY B FEHA a0 T9C

P S e = P e, © o TR .
3.9 JgEae mﬁw 3.9.9 | el ST T2 90,00,000 | AT frawRRAT FH=E TR Jure A sFaifta Hearen AT TomT qeng gehe, fawemo | v
e T FEI 7 |
3.9.R |ghoW @edrEe THSEy 90,00,000|UNWTO, UNDP, NSO, NRB @1 MoCTCA &Rl TeehiiHT STaedsh A Hage 7 | Y%
e WedTEe THRevey aiared Arhd T6-=ad, Tedrl T Fesiienddl I |
e A 3ETTA, | 3.9.3 |qF v wehg TEEeh 3Y,00,000 TR, WA, AR, FON T GEAEH AT ToHT TS THHT & T THIRTeEh! SR qox%
SR, Fazesor TR UfaETeEHR compilation T TAT LTI AHTHIR AT T4 | IH compiled HTHTETR
Tefotea qrlt aFTe | T BT W6, TaxT AR a9l R 89T qea TR TH |
3.9.y [, AR, Rl ST, 3¥,00,000 (%, T TG, I, T a0 vas g T =riga g, IRFR, J6AR a2 q0%
SR ARRERATR ST T, FEFH T qd1 FEHTR SIS | 2. THESAHT T i, Frg aoge
T URATS Gl e TeforRor 74 | 3. wed AT grafe emar e FEsg
STRATSHT T 2T EHTRTAT ST | . J9or 9 q2n ¥ 94 aard snfe grafa S+,
SATHAT BRI |
2.9.% | e IR AemEE 90,00,000 @ (Astrotourism), Village safari tourism, Caravan & mobility tourism TFTEGHT X%
e a1 | Tt e THe TR, Jid a6IR, Fasee fare S e T |
3.9.% |t ae a9k R0,00,000 [SIHTFTETE T FHOT T RS Tdesheh! TAequl quT RS qdeshhl &I R0 g4 Wsh c%
TCehg%ehl ATl qAT AT VTR TTe2HT Gheehehl STUETTehRl G |
3.9. |Siorarg FeT e fae e 9¥,00,000 | BRI & RN earg THIaT Q] FITEA1 HEET T | &%
I
3.9.5 |um qieTeR gRITeIdn sree q¥,00,000 | BrEviEm™ 3R THER FUSHATE ST M TheAh TRITAT AT | LA ARiaeTHT Tedhid TrgT | &%
TAT HaT-Giere T fora foawor T I0h sy, ©R A Fhveve TR T |
3.9.% |Tourism Startup grant 4,0,00,000|Support for 5 startups related to tourism and wellness themes. R0%

ATEH, AT T ATEA 4/ 0
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er—RM® ST—RNE FE FEHH T A, T &g Tt A
3. T o 3.R.9 | g = seReT au qY,00,000 |ATEH TheA FIA Fr5eh! HARITIA T TRIATTR AN ST THeh, ThgT, STHTRE NS ARG &%
T 9T B ERER T qe fefiee amgsil Feer T T wams |
AIEIIT 3.R.% |RITE WeTT ESREaD) q4,00,000|UN Tourism, other countries, ASEAN Countries AT afed U Wi YeATETH IHE &%

ST S TEH T SIS AT SANTH TR AT TAT FRIshHEE THIGRT T |
3.3 ST T AT AT GearsT | 3.3.9 | AT, HAEA SHa o ¥,00,000 |l & FEh! ATTHA T FTAT In-house &THaT forshrd T4 | %
HqearsT EERSERULERE: T 90,00,000 |dTEH &I T [HEwM T FaG FHH, AT TG AU TAT FRIFHHR! AR FTAR ¥%
TR ST ¥ eTg T |
3.¥Y WERE @9 Tt 3.v.q |y e R0,00,000 |AERIKETAT ATawdE TWHST I=T, TR, W, FH, e aea 91/ @mee a0 amews o
GG T | FETTRATR AT TR T 37 At s Fee |
W@ SFAT Sie 3,¥%,00,000 q00%

TG, A T ATHT & / R0




(¥) 9daT GFIET qUr GINEE Fe HERIEh! ATE, 053 |TY Bl HAHH qUT TS

Teg—R® SURE T FEHA T A T. R RURIE I R
Qe T [¥.8 Tied 9eRT e ¥.9.9 | WRA TR A ATHET AT hrehl 9,30,00,000 | RA T el AT ATHTEEHT TR HweX a1 | Wehien! YA hegehl RATIT, ZERITIH T T %
e YT, SEEITI T G | T | (FRT R T8 a1 Ta¥ SR T o1 FEHIGHT HRIHET ¥ ST

¥.9.3  |9d9¢® Amenities FHTT 7T | 3,00,00,000 | 7@ THR T<HH] ITHN dTe SEqSad T Reheedls Aaedd T dehis Amenities 9%
TR @Rt Fied T 79 | (T R 98 a1 TSl SReheh] TH-<ag a1 gahiaT)
¥.9.3 ||, gt A @ QR Code Y §,00,000 |TE=i B ™ A1 TR TEHRET Fear T HRTeeAT AERaahdl FgaR (T0-ARa B &om | 3%
ST ) T TR e (TE Fiee), o1 i€ 721 QR Code TTHHT 0T 7+ |
¥.9.¥ |REur qeant e 30,00,000 |TFATAHH! RITET TEAFH 56 I G FTE FIFIEAE UET T AR AT T T | 2%
(I Teoh! T THNTHT Toieehen! GREAT Tl e )
¥.9.% |GHeH ek W g 93,00,000 |THE AT HEHATH TEHAH! TIH 5 IFTeA I TR AN Teahrd T | 9%
¥.9.% |afeATcreRmT Tdek giaen R q¥,00,000 |aTEHITH e RITHT THeh Yeex e AT TRHRETH TEhrdul FHier T e T | 9%
¥.9.0  [JUTF iEpkieh &/ R 20,00,000 |2NHT T8 TAT TSN THRH TEHAHT AeaTqTHT <IATF TG eh e/ eTerd AT T F=ed 7 | 9%
¥.9.c |qfEt e adewa wniE yasd q4,00,000 | Fiwpirs TRATR, GLAD Project, LDT T R ¥9HT Tehl TRIHRAT T STt 9%
CIRCCrs! o el et SRS wrdehet Aie! wesA qo frhr T |
¥.9.2  |Open museum site 30,00,000 |& T T Gl FISH AR {49 TG g TR AT G&Tohell TAT TR 1 Tase T | 9%
development & promotion
¥v.9.90 |fE fug fmior 9Y¥,00,000 | AT R fATHA THelerd TEEHT ATEh(ie THetah] ST AT ol fF (FHiR oo 9%
FaT) frmfor 7 TRIe |
¥.9.99 | SRS dehfeTd qn 30,00,000 |GTRHTHT ARIEVTEH! FehieTsh AN FHHEHT Fewr 7 | 2%
formprer we
T q ¥. T qAN WieA ¥.R.9 |fae S qen feaweeen yaea 45,00,000 |GwEiEa TR R, Tie gres TiReg T gier saaemrieeh] TH=rd < Seshrial SeEe Rawes | 9%
e TR RIS EIEREEE) IS TR Tz 7 - Fry wdeq Rea(z @r@), gann Rag (e o), amarEe fag (3
oy o), fry e e (3 ), e Raw (2 ), 9= T VageTH HednT J-arsy R
feaEes |

T GEIET 9O 9ened e © s 6



(¥) 9daT GFIET qUr GINEE Fe HERIEh! ATE, 053 |TY Bl HAHH qUT TS

T FEHA T A T. R RURIE I R
¥..% YT qde He q,%20,00,000|2 Eastern Travel Mart, R Madhesh Travel Mart, 3 Karnali Tourism Mart, ¥ Western R %
Travel Mart, & Far Western Travel Mart, W31 TR, RIE T8 T Y4 W5 EEeIeHl
eI BHR AT e SgaEl, fufea, influencers TREH! FEHTRTATT AR TS =1
AR FA1E B2B FRIHH SRS T |
¥.R.3 | GEhEH GEE T Fal, dieids 3,00,00,000 3%
TN TR T T JUTet G ATed U ARIEE (ko W), T Al Fell Wl s (ko @), S U9 U (ko
FRIFES ), HiEhhh T (Lo TE) Gl TR T TEehi T hrishHee Feme 7 |
¥.R.¥ 94,000,000 |TARRM &5Ts [HER Theh T<easHh T fae T [afie JaadTeh Frmaee @g a8 aon 9%
R & vaaAeT wRw et TR e s
¥.R.4  |aREETs g 3Y,00,000 | ®IF™ THed ATEERITEEET SATEEIE JIHHT, B2B, THE THeshid Teelea®sh] ST AT R%
TATATEEE T | |9 JaTers! = Travel Magazine, TR A1 9ge TRTET T quT SSAEE
TR Tedeeh! Taa T Sl URaaTeHs THT RS T4 (Aiee TR, & wdeq o
wrfieRdr f) |
¥.R.&  |<@qH AU aivE At 40,00,000 |TR¥ GER, M GERR A1 T GAFRAATEER TehEHT T Jqrel TR AN F=R-TER | 9%
FRHHEE T T |
¥.R.¢  [tum @ vEsA 95,00,000 |TEERATH Gehrd 3 GH=EHT YN TR Taa TR Anf Thed quehs Geeeeh 9id qewiiar 9%
X G AT ST T |
AT ETehT WEIT SRER AR e HRkeae FRwE T |
¥.2.5 [T Tk vy, dege 90,00,000|TIHT T TAT TR TeFTHT TUTCTH I TG Fhd, IoTgd, T FHellhR, THITER 9%
AR TEHTRIATHT IRATEH T ST T |
¥.R.2  |Thamel Street Festival 20,00,000 |Thamel Street Festival on New year Eve 2027 & Nepali New Year 2084, Thamel Food 9%
Festival Waad T
¥.2.90 |wieq gercqaeht uae ?,00,000 |3TETE TR (¥ T ATTET T%) A FaGTeTs qeanrd T | 9%
Hrrer it ot R (3 ), e T wera (3 ), R wées (R T
TasAAT R AT & wEh ) (39
¥.R.99 | S Biead 3,00,000 |FRIFHTH FaaATd WA Hehars HaaTes qedi T T8 7 | 0%
¥.R.9% R hikeast wasq 9Y,00,000 |3ATESTE F&I (Fe T A 9s) a5 Ree wieaa A1 TaaAes qgH T | FIR e 9%

itz (R o), et Ree BReat (3 9@), TS FE U 989 B (20 9@)

T GEIET 99T 9ened [FeE © s 6



(¥) 9daT GFIET qUr GINEE Fe HERIEh! ATE, 053 |TY Bl HAHH qUT TS

T FEHA T A T. R RURIE I R
¥.R.93 |9 F=F yasA ¥,00,000 |ATER e T i o8 waga 7 (3 o), R 9 weide Feed (3 @) 0%
¥.R.9Y |GiEHfes b vasa 5,00,000 |1 7d, FEHTE (I A@), T, VAW T el TER 98 FaaT (59E) o%
¥.R.q%  |aTeR Hieaa §,00,000 |TESTh G (Ther GWas) T TSI Teard T | RuTere geear aites hReaw (3em@), oy

National Canyoning Festival (34T®)
¥.R.9% |@« WAt veaga &,00,000 |Tourism Cup Golf Tournament FRIFHER! Taa T (3TT), Paragliding Comptetition, STITSTh 0%
X AT T TASATHS Teshd T (3AT)
¥.R.90 |3 GE uirREr RY,00,000 |Gk SRATETH TehRHT TRINT ARG TUT T WIIRTar s Teeh! hshs T | %
¥.R.9¢ |IRETT ST, WAl Geahicah! Tase RY,00,000 |TCRETA AR, ST, FHRlwd, 3G SicaTdiesdd! Aied HRwH T | R%
¥.R.9% |HiEhie qun e ot vasa 90,00,000 |ATET TSUITERTR! HEFTIAT fAHeRT (23 TH HelT) HiwHhih T G RE=ed! Was T | 9%
¥.R.%0 | wEsA 9%,00,000 "% & Al T & TS SFRTA T THA SFA! TS T | T R A qew T A | 9%
¥.3.39 | ewe it vasa 90,00,000 |FTa A AR Ta5A T | Frraq SN Hewr 91 i T afen | 9%
¥.R.3% |Karnali rafting festival \8,00,000 |Karnali rafting festival HRIFHHE! SATEST T a1 SATESHH TeawE T 0%
¥.2.33 |Awadh Heritage Cultural 90,00,000 |3 TGTR! TG T I Gt Fe® 7 tourism festival TEH AT ATASHT T4 | 9%
Festival
¥.R.RY¥ |Kathmandu International Trail ¥,00,00 0 |SYAY-STATI-TS WATF - T Ge - TR T - F - Faer $o S g4 T Kathmandu 0%
Marathon international trail marathon HT GgeTd T | T YT TEeRTIAT T Hih |
¥.R.}% [Clean and green campaign R0,00,000|Clean and green and awareness campaign in tourist destinations 1%
¥.R.R& |Lumbini Tourism Conclave §,00,000 [ e &1 gar wed It o THE T NYEF o 9gehi hRishH SIS 7 | 0%
¥.2.3¢ |Adventure Travel Mart 9,00,00,000 |Adventure Travel Mart, TAAN ¥Teh! ST ATee SRS T4 | €%

TEILET: Ge Tl a1 Faem e

T GEIET 9T 9ened [FeE &/ 6



(¥) 9daT GFIET qUr GINEE Fe HERIEh! ATE, 053 |TY Bl HAHH qUT TS

Teg—R® SR ES] HRHH T EH T RGN ) 158
3 A R ¥.3 & o qun ¥v.3.9 |Rea uffe gew=h aiem 95,00,000 |l SR EREHI & T VWl GrEiE e e, SaurEEEh FeHREE Digital 9%
ERIRSU ISR CEL] T HESH Marketing, Al & Social Media management Tt TTferH | i HS=T ¢ FT AT T4 |

¥.3.] |Afeer wed wradrl evar e 3,00,000 Rl SR TEHEAT ETRE THegwEE G, Sagrieeeh SR qifeH HTEw T | ox
¥.3.3 | are q0,00,000 | TR TESRT W Ao FRFHT T T | 9%
¥.3.¥ |Tour & Trekking Packaging 95,00,000|RIHE T8 a1 oA 995 YeTeeTnl go-=ad 71 NATHM el TeerdT & Fe1 Hexeeenl TqE 9%
Training TIRIAEEHT AT T T4 |
¥.3.4 |Hospitality and Service 95,00,000|& T TEEHT I & a1 T TR 71 NATHM ETeh! el e T TIo-TeeaiTehl 9%
Operations Training T TAT TEHHT GHT TAT HHTAT AT TAT BEAee AR AT, Sleet/AqAT TIe qrae qrierd
FHIHA T T |
¥.3.% |Buddhist guide training ¥,00,000|NATHM T TEahEaT FamiT e M it amfem & | 0%
¥.3.0 Ul Wifesr @t SR artes 95,00,000 | T8 a1 WA TR GSTEETH qH= T GehraH] & Fe1 USIETH] Trell Hfeeh ST 9%
IRER Rt T = I |
¥.3.5 |3 gl afem 95,00,000|& 3¢ TXAT NATHM T Fearil A1 Teiasl TR AN SRiarial Jaral ATeg SR 9%
qtfers T | (3¢ @) (P39B52A1M1) (ST9 galf, T, SAaTeH, SATHgEehor et fow
T g )
¥.3.%  |FEET areE 3,00,000 |FRIHFAT Yo SARIRGATS AT | HOTe FTAIg THIHEETET T8 T | 0%
¥.3.90 |amadies ewar foene aifem §,00,000 |HER YR SHEYX T Stk Tied ¢ (FEIHITerRT) T Tai ST 98 a1 T 9a SoTaedi TR 0%
TEHIGHT AT T T
¥.3.99 |First aid & rescue training q0,00,000 [Mountain Rescue, Safety & First aid, Map T qile | %
TS AE A |

Tie e q9r 9eneg e 90 / 6



(¥) 9daT GFIET qUr GINEE Fe HERIEh! ATE, 053 |TY Bl HAHH qUT TS

Teg—R® SURE T FEHA T A T. R RURIE I R
¥.3.9% |9 qeE R0,00,000 [T foRIwE, fa—Fmiar qon Tded AaErRITET SRR T I3 T RIS Serha Hgeh 9%
ST SRS T | (1T e, T qoied st qe sk, fretg ¥ fmedieses i Sifern
FRIHHER! FAT T SRR THaT e 1) |
¥.3.93 | IR STet e & Aferd ¥0,00,000 |First Aid, Communication, Highway Hotel/Resturant ¥=ei @41 Health & Hygiene, %
ST e q YAS i ST TR SATEARATH! T AN THITSTHERT QA s e T |
¥.3.9Y | Ateman vt ater qu %,00,000 |Cold Water Therapy Training (4 @), Pottery Training (4 9) R%
a—f‘wﬂ-j—‘@mu-[ Eapta) Icefall Doctor Training (%0 @), Shepherd Farming Training (% &)
¥.3.9% |Communication &Basic §,00,000 |T4EH TR A qUT FEANIH A NTB AT amferd & | (w3 &) 0%
Tourism InformationTraining
¥.3.9&% |Food hygiene and safety training 90,00,000 |NATHM Tt FearAT FaTereh! Geat TTHRTHT 9 qAT FRATAHT T8ahT XELE TAT Geetanl Saar, 9%
SRS, food hygiene and safety Tt diferm f& |
v.Y faferg ¥.¥.q |HemmEEn faie s 30,00,000 |qTem FRFHEER HrEfaTT T2 AT (R FEwTEe Tiq) = 9%
AT/ T/ AT @
HETITETH! STFT oI 9€,3Y,00,000 qo0y

e e q9r 9ena e 99 7 6




(4F) 7ot W T 7T HATTAR! ATA.R0G3 | GY B BRBH qUqT T (TAAT, TIAT qIT HRAHH)

weq Wie EEREED 3] FEHA TIE IH, T e Tt R
¢ AT Y9 [Fl, wem, i, Fomed T 34,00,000 |Te FHETCrTHR Wiiferh HESE s e e qo1 SHeRReTs eiad T e %
YT e T e ok ToRTE FTEFHEE T | i FRATaaR TR TEHT TR FRIFHEEH Gare T |
(P39B52A1M1)
R T qHET IgE y®.3 |l mEw e, Fwule T 3Y,00,000 | FrEfea Wi Frae o e Trogme TRevr, gl B, e &%
R FeatEm wevrT g gy qgvd TATE THTEIHRIATATS ST T TFIeT 9 SRR FIshaes T4 | i hraTerasht
R T FEH TR HrhHEEh] TS T |
3 WA Ay R Y#.3 |, wEw, qiee, Ftel 3¥,00,000 | FHrETAaH! Wiiiher wEeH s o wed g™, S, e TS &%
geatem wevrmn wden Tt weass e T T TR AT Ees e Ul Taed FRFwAes T | Hisd Hrradsh
R TEHT TR FRIHHEEH! 1 G FheT T |
¥ T ST, T WH.Y [l wew, e, Fome 3,%.0,00,000 | AT A2 FTTer TR T Tee | 5%
A YEXUEm TR T T T ST e =T TR e |
TTA
HATAIH] FTFAT T ¥,3%,00,000 q00%

Tt yefee FETET 9 7 0




(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

et i e e R T o, T St A T
¢ T WA PEET] 4.9.9  |ergrEdl 9rEd gew qerEd 9%,00,000 | 3T T AT GRERTHT TEF Al AESHT T Feshrd T4 | (W Te) 4%

¥.9.3  |areEt Tar a9y Aeled 90,00,000 |JITA THATTHT TRETHT el T FRIdd ST Feohrd T | (e Te TEm) 0.5%

¥.9.3  |o¥ 9o T EEph Sd 3,00,000 [ qiHTERT T el A wrEwe ST T | 0.3%
(TEF : Aieen qed AaErl 7E)

$.9.Y  [SaTedl vEde qerdd q,00,000 [[ERER! WEEFHET FeRieears TEAR TR HRFT RS T Teh T | (TEaH 0.9%
TIeet e TIE)

T IO i R T e ,%.0,000 |RrRxfieears TeHrlt TR FRwH SRS T T6h T | (Feh ;36 JE) 0.3%

L& S A Sk geled 3,00,000 |FRIEEATE TEATH TR FRFA SRS T FEhd T | (FeFH ;M) 0.3%

%90 [amdEt o A weeE Y,00,000 |TER TTE AEIEEHT THeheears GgATT TS TR FRHAHT Feahrd T | |(Fear 0.¥%
qrEq qed aiug)

$.9.5 |3 S gREE R,00,000 [Trew T uftus T GEhrinr JH <TE FEraHT Theshaeells GeHRT A | 0.3%

Y.9.% YW T 9T 9% Heldd 9Y,00,000 |8 4o, 7@l i TEHEHT RG] ARG T STel e Yaeert =il Lo e qo 9.9%
T AL T | TR ST AR TAT 3 G HeTewd T (20 AT

¥.9.90 | TR iRead 3,00,000 | TN LT THIRITEH, AGAT ol Teehr&a1 ST qrel Sa1 A=k q21 e 0.3%
T YaE FEFHE! TEHE T |

%.9.99 [ e Ere it Y,00,000 |Frefiesars st T S qrerdn $ e uiaEiRar wriwy T | 0.¥%

Y.9.9%  |YharaTe g uinir ¥,00,000 |FrRxieears afer T8 FarareaEn S e TR wrRisET T | 0.¥%

4.9.93 | TEaded HEed 9,00,000 |THTEH TATTHTR HaGATHS FRIHHAT TEdNT T | 0.9%

Y.9.9Y TR Bel vEs ¥,00,000 [ERUTEA IRTISHT ATASTHUT TEehTd T Filehl HeATH Fa T | 0.¥%

Y.9.9% | EEHe I Yas 90,00,000 | TTTFHEH TEHRAT AR ATGHE ZeTehl FaG T | 0.5%

X.9.98  [TTOSERl TR SHEMRE R0,00,000 |TUEH! TR T Hasa a1 Te FehTae! TR ST TR 9Eien) FEwHee T | 1.6%

EaREREST

%.9.90  |Eadr faar T AT vaed 90,00,000 |IREXH THe HTHITS FUIH Jrl T T G ST T =aard R 0.5%
FEATATERT AT AREATeHE JHT 1 SFThaT FRwH

¥.9.9c  |femfent S i@t ¥,00,000 [TTREmT g [mier e §e AR st Jehr 7 | 0.¥%

TUEHT YU FATTT 93 / &



(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

£35S FEHA T A, T eq Trary AR
4.9.9% Q‘f@l’q:[ I HIET H%Eh‘l’éf 16th Asian Bird Fair, China & pre-event YT AEE dinner 1 ATRT TG 0.5%
T
%.9.30 |ITF World Tennis Tour J30 - T qFeA agAaR it ITF World Tennis Tour J30 AT TgaM I |(Hgeh™ : TTUShT 0.¥%
Pokhara , Nepal e fhehe d=, arET)
L.9.R9 |- MRS TSI TMee FY /T TaaATHE Fehrd T | 0.¥%
YARR  |TEF SRR YEHFT Jagd &7 Te Ueant YagR FEwT T (T : ToE whed Haand gE) 0.¥%
2.9.R3 |Pokhara Travel Mart 9,00,00,000 9T Pokhara Travel Mart (PTM) TS T | (?Piﬁ\—rr?i : NATTA TTU%"Eﬁ) c.9%
YALRY (IR TS TR W @ S T A FEFH G T | (@eFR : VITOF Nepal, Gandaki) 2.0%
YRY |l SR feaw TRFRATATERATS, Yol TRTZ \9\o 3 0T TEageh! STIgRaT STaqU] &178T U qadi Teieh! R.0%
JGHITTHT TH Teex FATor 7 3 IgTe FshHeh! SATASHT T | 2 TUShIETR!
gewrEEr 74 | et wR gt wnfe e Ak
LARE | AT SRR feam TAFRATATEEATS YT TR FATE] el STaERAT HdshH ARNSHT 1 | S T 0.c%
TR e T |
YA.Re | R e TRHRRATATEREATS, TeTdl TS AR {EeEen! STaa=a TeHRTHT Teieeh GRETTh! AR TR 0.5%
I, SATERET RIH] TS AT AT Iel AT T T {Eawant e Sared T
T | T U YTl HEhTIHT T | Fefeare =i Ferrad deed 7 |
%.9.3c  |foyg e feag TR @I, IR, S-S 2 gighias w[wa (PTC) - R a@ 9.0%
Tedh TEUTHHT W, TR, S-S ¥ |ighhis wwd (NATTA) - ¢ a@
Mini Street Festival, Pokhara (& &7 9g&H) - 4 a@
I Goell &1E UREIRET -R0¢3 (TSR Yas F5) - 3 A
I YAGATHR HIHHH - § A
%.9.R% |Pokhara International e e T R gaTare SRt SEshTET IR SIS / T8 SRS I | 9.3%
Mountain Cross Country
Race
4.9.230  [Pokhara Dragon Boat @ e T R gamere SRt geEAt Dragon Boat Festival &R 14 | 9.3%

Festival

TUEHT YU FEATTT 1Y / &



(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

£35S FEHA T A, T eq Trary AR
4.9.31 |International Paragliding IERTHT wEeel q el garst e ufoeaet g aiEinmaT SRS T | (SR 9.2%
Championship T BT Geipa T (NAA)
L3R [EEET ST AR TG AT AT ARTATE ST TR I Feshrd 7 | 0.5%
EIERIESIE
4.9.33 |Honey Hunting festival fsFerd & honey hunting (mad about honey) AEIEE SREISHT T | ©.5%
(FET : I uIferhT)
2.9.3¥ |Annapurna marathon ol qun el Hevniesd! Sear Eﬁ TR RRIEA AR ShishadT 0.2%
TSR Teehtd T S0 RARTITHT T qednT T |
4.9.34  |Pokhara International Pokhara International Marathon SREISHT T4 | (F8%E : A4 @arel 79) | ©.5%
Marathon
%4.9.3% |International Balloon Fiesta International balloon fiesta Nepal FHTIHHAT TG Fghrd T | 0.¥%
Recreational aviation assocation of Nepal &7 Ggar 7 |
4.9.30  |EUEE SeEr] aiEad qet IS TMSATTRTET FEATISTT T TRl T80 T4 |(TehTd : BRIES TSl 0.¥%
AT qHEEH )
X.9.35  |9¥cH IUBR WA HEHA TR A RIS R AAEEATE IAEH T i Sl U U] Sl SUER | 0.¥%
ST ST TR T G HREEE T |
1.9.3¢ [T AeRes W wasd AT FTEFHAT AR T T IS TSR SIS g Hell, Held, Thikewdd, R.0%
FTEHIHT T TR, T YEA ¥ 3 YaSATETh hRIHAAT W THIN e a2l Jag T4 a1
e T |
Y.9.¥0  |TIeT Tese HERE TRt T TeXEeHT TERTh] Ted Hig Fadl Yo WSS & IRl (20 oE), R.3%

IR SRS RGN TS (3 M), e ST (R A1) got Aaeq, =l Faeq (3
) SR T AR S ( ) gH A (R ), IR A T WS
FRIEY (WSTE) ST ATt TR SRt sk SR Heshrd|T T=qed WasTHS
HIEFRH ATESHT T |

TUEHT YU FEATTT 1% 7/ &



(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

et ol Ery s P T A, T et T
0.9 (AR T T A 10,00,000 |FEH T MHZH AT FeFTd T | AW, Feell, S, Rgens agolt s | 0.5%
AT A AT SETE AR T |
Y.9.¥3  |afedres awor 90,00,000 |TTUgh! YT TS SIFEEaT TR JHIT FHHT Te T | 0.5%
FRITT THed Wasd | X.9.¥3  [WRA ol Tded Hasd 30,00,000 | YRAR TSR AT AT TG HEFHASE Fae T | (F8HH : Hotel R.¥%
Assocation Pokhara Nepal)
Y.9.¥Y  |eiEr ufeErel S aeeEn ¥0,00,000 |ETE0T U@l F 52 T TS TaeA FEEH T | (TeFE : NATTA Tueh) 3.3%
T TeaA
LAY [T IS T BaE 30,00,000 |FRIBT TR SIS T GEW ISH T T3 FAAGID] TEHRIGHT TALATHE HIIHH R.¥%
SFTR e T 3
R TFSATH I ¥.R.9  |wrer qur fafea ame Y,00,000 |FaaATEF Hrer qo fafear afe | 0.¥%
I T fraRer YRR | AR SRR Y,00,000 |TTUEHT WEIER THeh I, THTaTE e TreTessh] ATaeaehl SHINSHeR e, 0.¥%
gehele, TR, TTIICehT ATHRIEE SIS 74 |
2.3 [giufr el ¥,00,000 [Tichm Taes Tt AR aEiee @hg T feRer 1 | 0.¥%
3 qde v auT e 9T ¥.3.9  |TTuEeh! YeuTeRT fafus S 8Y,00,000 |TuHT TRt fafve e He@h TIHEEHT QIE-s, 1S a1 AT JTeieseh! RITHT &.9%
e AT UTE AT HIgAST ST T | (HEhl : R dgee a1 Wied Twied 4, JeIes)
Y.3R |odes SiErerd e T 3,00,00,000 UG FEFTRAIRRER ST AT T GEaaT HeTRyIerhETE S T Suqwh AiHeH | 18.9%
T HTESHT TICH &1 AR HRAAT R FeT YFF  Tirarery HHi 7 |
Y.3.3  |gew s o T ¥%,00,000 [dREl AEFaTEEH! ael Hed FTerd S8 Y Tex A T TSHAT ol U I il ¥.0%
AT T | (TehTd : TR GETTRTTR)
4.3 |FREA-FrSSTeT 9eqnt RY,00,000 | FAEGI-FISSET TGHTT afehl AT T TS | R.0%
L3N |G O R q4,00,000 |qRFTy af<x aiwear s gamr fovmt a8 7@ | (T | TR R 9ER) 9.3%
4.3.& [Newari museum ¥Re&0 R,00,000 [TRERT AU HaRt RSRHeR! TREUH! AT FedqT T | 0.3%
gHar ANl .36 [Bird Watching Training ¥,00,000|BCN HTTeh FeaiAT qoIa¥id/ =R TMEE A1 Bird Watching St aman syl 0.3
AR T T |
Y.3.5  |Sme seenue aiem 93,00,000 R ¥ ST TIHE FATRITIH qlferd s 7+ | (P39B52A1M1) q9.0%
X.3.% |l =Tere dier 3,%,0,000 [Tiefra & =amei STesheTs STirRAar HR Qe STESHET I | 0.3%

TUEHT YU FATTT & / &



(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

£35S FEHA T A, T eq Trary AR

%.3.90 |qdesw gam) et aie™ e GG T SRS, e SqaeR, Trieqar HRIETT T SAwsha Shidehd 7 | 0.3%

4.3.99 |=afFa fwm arfem City tour guide ¥T% SAftha fowhTd T AT FIEHA T | 0.¥%

Y29 |qYvER dierd AT ST AT IS qAT WX IeEH THH NATHM 1 G T TAAN Gandaki | ©.¥%
TR FEHIEAT AT T |

4.3.93  |weq e wfvglx afem e Yarnl ANGIEHT TS TS diugee diferd Tuesht TR fSeeres aHel 7 | 1.6%
(T VI 8 a1 Wed g Hagiis J9 GRies)

%.2.9% |Digital marketing and Al T TrEg, ATHTEEh! AUl & FHaNeeds awashd aaiom digital marketing | ©.5%

training

T Al Tl e forehT sy Geer T |

TUEHT YU FEATTT 18 / &



(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

T e = T e @, T T A o
4.3.9% |Cook a1 Bakery Tw=it ¥,00,000 [aFTF ¥ IR Cook TT bakery Tt fuweress difem & | NATHM &t €8] 0.¥%
it T e Hegrl T ANTF a1 G =k ool o e YeehreT |
4.3.9% [Waiter 91 hospitality 3,00,000(NATHM 1 FESH T RN Blec SAaEr Yol TeehraHT qamen! FHmEl aies 0.3%
g aifem TS 71 |
4.2.9¢  |Rock climbing guide 3,00,000(Rock climbing guide training in Bandipur and Sikless 0.%%
training
1.2.9%  |Navigation training 3,00,000(Navigation training to high altitude guides 0.R%
¥ AT, FISHT Y.¥.9 [T 9 et @ Y,00,000 |FEHT Fgie R a1 fafser A9l srey sregH, Serhe, st Rdensdr Teies | 0.¥%
&, T TESAIHOT a2 LY |G e 90,00,000 | T FEd o1 T qrg YR TEARTAT SR A Serus e Tk g1 THesh o.cx
Yohe SHARATIA HTGTeeh! IET T |
LR [SER TR mle 90,00,000 [TRFHRATATEEHATE Jd TR o\o 3t FAYUT TGEHRT STFTRAT TAT FElehT SHRITFTHT R 0.5%
TERTIETS SER ARl WaTH T | 2 TUShIERTR SH-IEEHT I e Teehdar 7 |
ez (foue e 43,00,000 |FATAHT IR AR AR e TG TR | F Tedl FTeh] Feahrd | (%0 A1) q.0%
T AT UG SHaeITa=eh! TR IER ATHITEE @iRE TR | (3 91E)
LRY | el gewd 90,00,000|TiEH Te FIEHEH! e FE T AT AEITFAAIIR FRHATT G=ee | 0.c%
LMY | R SR RO 93,00,000 TR AR AR G e S@ha! e 7 | 1.0%
LHE | 40,00,000 I FEATHT AT T/ TH .37 FRATEET T TRITH FREFATE ST T | 0.5%

TUEHT YU FEATTT 15 / &



(%) TUgT Y HRTAT Bl ATF.R063 | GY B FEHH AT T

et i e e R T A, T St A T

& AT T qAT VB | T §,00,000 |FRATIATE ATAHAT THISTHRT TRIFY HaT GG T Tee | 0.4 %
ENISIECRCL] Y8R |Taids wd ¥,00,000 |[F=Ta Fatea fkaifds, ©h Jo, A= FRETE GEHRIaEH =6 | 0.¥%
Y83 | TE AiiResd @ 19,00,000 | Wee FHETAFHT HiA AT THAUTRT AR Aeeh TR T T | 0.5%

WY  [HEYe qu o g ¥,00,000 |[FEATE ITHN T =R, Fowd, T, See A Yo a9 Hegd aw geee | 0.¥%

YEN  [mEd ¥,00,000 |[FEATTIE AEwdE I - @R T geee | 0.¥%

Y.EE ST - IR Ehe T Y,00,000 |HEIIETE ATETEF T ST, FIEH, AHEHEE TE qeii T=es | 0.¥%

Y.EL |t qHa T @R @ 90,00,000 |FTe R T TR T 74T FEATTT HaTh! GNER! TTHHE T gees | 0.c%

Y.8.5  [Ha® grem aHa @ ¥,00,000 |STawshl SHISH FHETerash TaN AIEee HHd Tl Feee | 0.¥%

Y.8.%  [Sueores Ha @9 3,00,000 |ATATFHAT FTER F<h WA Wehl HHRIEE AHT T THee | 0.R%

Y.8.90 |gge< @" 3,00,000 WW,W,APPS,W SubscriptionWﬁWW@ﬁ%ﬁl 0.%%

Y.€.99 |raterd wET aun sTiean Y,00,000 |Fraterast i, T, frem, =i, st gerr, §ud ot e @t TE iy T9es | 0.¥%

LEAR [Re Far @b 90,00,000 | FETTT G FaT T T | 0.5%

4.5.93 [T w ,00,000 |TTEHTE HE TAT ITHOT WE, AT THEE T THE | 0.3%

Y.EY il == 3Y,00,000 |TH LN ST A GeNeTeh! TR, Rersm, S gwor v w1 Tees | R.0%

Y% |wfRrErel stipend 3,%.0,000 |z, uRienies @I, @ 991 AEE T @Rl Ndred Y TE T | 0.3%

YEAE | R u s 4,00,000 |FEEH I T4 G THRM T FTIROT FHg T=ee | 0.9%

Y698  |afET e @9 R,00,000 |HEATEH =T AR, 7, Bl @NE, SR @ qwai gwes | 0.3%

Y.5.95 |Rfrg e ¥,00,000 |FrEtaas @i o Tmad & gege wmEiE qun wEETT Ridwa a9ge | 0.¥%

FITATERT AT ST 9%,3%,00,000 q00.0% |
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(&) Pue IR T WIMET WETIMET &1 ATF. R0G3 | GY Hl HRBH AT I

RCANEED 39-Rrfe FE T IEN | T @A, T & At LIEe
&.9 €.9.9 FHWT @H | €.9.9.9 [T q ©,¥%,%§,000 (W & qere, vl AT | awts welee e 33%
ECEe) €.9.9.} |"es W 3 £0,30,000 |qiffe fegy WHEE, GAFIQAT AT4. BT dEar ARATHT Fee M ¥ 3%
e €.9.9.3  [vrcETe W 1 50,30,000 |gE TFHA THUHI WIH], FIC THIHA WIS AT A 3%

%.9.9.¥  |3Mm@EE A 2 80,3R,000 |greqd s 28 IRNISHT WRATHT Teirem ey 3%

£.9.9.%  |IEEE 9w/ @ ¥ 4%,9%,000 %

£.9.9.6  |TETE @ % 9Y¥,5&,000 3%

£.9.9.0  |G¥= AW (FETTIHR AREH) & £0,30,000 =%

€.9.9.5  [dRmE wey/Es © %,80,000 0%

€.9.9.%  [¥ER 99 qun @ c 15,£0,000 9%

£.9.9.90 |@eATER g ] 4%,50,000 %

£.9.9.99 |FR JAT JAT FR FHAR qe1d j0 9,03,3%,000 |TEEIHT STERAT WU HEATT e, Gednil, Interns, Industrial %

3?7?, ﬁmﬁ@'{ﬁ%’ trainee etc.

£.9.9.9%  |FEER ygEe! el aud | q 99,8€,000 | TEAEAT YRBT T | Al SHEEET A H, AT ST TR | 0%

&.% %.R.9 -q-;fa-' IHRT €.2.9.9 TR FHEET a1 qeve Ry 99 ?,50,000 |AMC. Breakdowns will be addressed from Building and equipment repairs. oy
W §€.2.9.% FEIE TN ECCED R q,%20,000 |Repairs & replacement consumables for IT, equipments and photocopy machines 0%
CUELD NG €.R.9.3 |Form v IR 93 R,00,000 [AMC and breakdown repairs 0%
£.3.9.Y [T Hd ¥ q,20,000 |AMC and breakdown repairs 0%

%.2.9.4 [|RmE ad9q % q,00,000 |AMC, repairs & replacement of old equipments oy

%.R.9.% W, TR, =R, ST S q& ?,90,00,000 |Office premises, workspace renovations =%

H TR T A

£.2.9.0  |GErd e 1ha 9@ qY,20,000 |Periodic review & Breakdown repairs 9%

€.R.9.c |y wHd, TR ¥ §UR 9z q,¥&,000 |AMC & breakdown repairs cost 0%

%.R.R HIE £.2.2.9 FEET o< 9% qY,00,000 [Stationery items, cartridge, refills, subscriptions etc. 9%

o

o
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(&) Pue IR T WIMET WETIMET &1 ATF. R0G3 | GY Hl HRBH AT I

L CRNRED 3u-firfe FE E2RER) I | Ao H, T Ter Ry TR
&.1.3 HAEH €.2.3.9 | Q0 9,9%,30,000 |As per annex Y%
LEISE §.2.3.% (|fR:vETEE 9 ¥0,55,000 |fafhd ¥ fe-fastews! smarar Fafaa ser s %

§.R.3.3 |FEie™ rar EE] 30,20,000 |As per annex 1%
£.R.3.Y TR @S 3 ¥3,20,000 [As per annex %
%.%.3.% T Y 33,30,000 |Fuel coupon issue, consumption control 9%
%.%.3.% FRTT éﬁm ERIF RN IREE] Y q¥,28,000 |Daily provision of hot beverages, kitchen edibles, utensils, provisioning 9%
£.R.3.0 (T TR 2% 9¥,43,000 |GahTE W, AAYIH ATER 90 g At T o
§.R.3.5 | 9aN WIEH oo a7 ATTRT QG g,%20,000 |Vehicle renewals & other charges oy
%.R.3.°% FONE IERIEGH ¥,00,000 |Procurement related notices, other in demand notices 0%
%.2.3.90 |@fE ymater o= ¥,%0,000 |Procurement committee meeting expenses, market visits etc. oy
€.2.3.99 |FHTeE Wad T OREeh S Rz ¥,83,000 |Annual gardening AMC, flowers, fertilizers & pesticides & tools in Quarterly 0y
EEICINE]
%.R.3.9% r@q a?pﬁ, W’{ Jar q,00,000 |Domestic movements of materials, documents for office & stores items 0%
£.2.3.93 |wmEier el duik e @ ES 90,00,000 |As per annex 0%
£.2.3.9Y |l e = 3,%.0,000 |Finance/accounts/cost management activities like Bank / forex charges, FD, 0%

o

o
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(&) Pue IR T WIMET WETIMET &1 ATF. R0G3 | GY Hl HRBH AT I

RCANEED 39-Rrfe FE T IEN | T @A, T & At LIEe
&..¥ HUNE £ [oE T I a o E 30 ¥%,35,000 |Herd, AR, FT AT <r@l Ten yok, dAiteas ax 3%
RISEERIvER:) £ | iy wEtRE 39 ¥3,¥3,000 |As per annex 2%
£.R.Y.3 W e ' ER 9%,0%,000 |As per annex 9%
ELRYY (ST e e 33 ¥¥,%4.0,000 |As per annex %
§.2.Y.Y TR, i, Fg au s 3y 3,559,000 |TayasHal SR @R, <l A Afew @ aawet d@r ko 9%
TR Fal AT oel, vaTe Raem gvafey el a9 = 9aa |
€.R.¥.& W faer yHr Friwy ELS &R,%0,000 |As perannex Yy
ERY.O | ISRV, TN T 3¢ 43,9%,000 |WEcAYl AW, a9, TAT HHA HedlTHI, TeaeT qra-ar %
fafafeee
£.2.¥.5 |®Ha™ W4T, Induction, Transfer %,00,000 |HTAHTY g ERICIEN ﬁ'ﬂ% Tl FHAGRT WA, TEAT ATSHT 0%
bl < e E AR A e B
ERYR TS oA e/ 3 FTeraeeht %,00,000 oA %5, AT FAT ATAT T4 AT 0%
ST g
§.2.¥.90 |wie qa Yow TR e (3%) - |Presented as a deduction to TSF revenue 0%
.3 e €.3.9Q s €.3.9.9 |BrerfRm ada e wman qun 36 5,320,000 | As per annex o
A FE [ e g T T TR
I §.3.9.3 |wiew gI1 %, FEHSIHET Elca 99,00,000 | As perannex 0%
€.3.9.3 |wek AT %, JaAtean, SRear 3cg 99,00,000 | As per annex oy
§.3.9.Y  |wiew oA F, TeTEE Ela) 19,00,000 | As per annex 0%
&.¥ ol & [6.¥.q T &= | S0 [ i e s 3¢ £6.00,000 | As per annex ™
EEIUCRCE]
ARG SFAT e Y,5Y,6%,000 j00%

o

o
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(9) FrHeER aRfT T FEHT @ qRaE B AA. R0GRITY BT FEBA T T9C

e e SR B FEH T A T. ey Aty AR
L. FEHY AR (Al T SrET ©.9  |wriErd wil qor saatafi £4,00,000|FHTAHE GHf o1 ITAHE! F&H Well, G TG A= wSARas @, R0%
AT SUHRHT Fo® | FeH TR e G YR (e )T FrErarEThT R e o, draiHar avmad 497
LEICE] afiffes® &= | FEFEN THE T FREN 9l qeea ghe a9 Fafkesr @R
A @ AR A At &
©.R |5 gewrh @= 2%,00,000|FTTHE! IUAHHT AEIAE AT T2 ITEHAPT TSHAT TeqH g TEaH c%
T =1 HTCAS! AT ok AT W&l A A G qAT GHO A T
AT AT T AT a1 STAMAH! Jo® wared @ |
©.R S TG e, ML, AR [ 0.3 | e, W, AR i ¥0,00,000|9deT GG FHM, FaET T A0 GRS FordT dwaeima, M, IR 9%
T A g=e ATATSTAT AT FEHIRTar STATSIATAT FEhr T, FEaRi g |
LY |AEH AbE T9E TIA ?,00,000|AEHT FAMMF TS THA TFAH AR, Fehel, THT AT @ 3%
AT FebTT ©.% Afafr e 90,00,000|FHF THE TF AECTI ATIHT AN ATELTHAT FRISH TS, ST, 3%
afrRET e T |
el e ©.& |t Far 305,00,000|AEATE ATEAAF T HTA TeeleH (§ ST, GEEATH AR FFIST TS0 37
(9 51 T Frfer Teartt (9 A1) T AmEeashdr S@ies 99 HT 9w aar
@ RE |
AEells TGN T e e €A {6 T Aeqaq T |
0.9 W@ﬁaﬁﬁﬁmqﬁ!ﬁw 20,00,000 WWWW(GLAD)WWWW AT IR &%
(GLAD) ¥TeT wgard qEelg HEHH Gare 9 |
©.c Crisis Response i 90,00,000 qrepref T qeer=d Quick Response Team cIITATIT g qar U"&‘%\T E@"ﬁﬁ [ERES 3%
TR q41 FAF AT anll @ie FriEd saaedds a7 FHar aReraT @ |
I FEHA @ ©.2 TG FEHA @ ,33,20,800 [EFFH(T WieT AT ARG ITAT FeATAI T&H el T dre gva-dl |, 36y%
FIATE, SUGTUIAHT S ST T AeATATR] AU TN AFAHAT AR
AT YAZATCHE HAFHT AITHT T |
TS AT T 3,3%,%0,00 q00

FTAER T AT FEBY TE q=aed 33 / R0



() AMA.R0G3 |5y A AUTHT AT TRA AT Wag Icie ddHH

wer e 9. FEH EECRC e Tt AR
z.q o ©.9.9 |Wellness Year 2027 9%,00,00,000 |Wellness Year 2027 T @ees ARG T4 R0\ Aro@Terdel TRTaH! T8 FTHAR T | Fieamed T @ qd1 9 Swia a4 &R%
e Campaign S A T
f Wellness promotion in international arena
Production & distribution of wellness promotional materials
Indigineous wellness practices
Training & orientation in wellness practices
Curation and promotion of special wellness events
Wellness in gastronomy
Wellness integration in agriculture
Organise international wellness confererence in Nepal (P38B23A1M1) and other events
Study of wellness practice levels and preparedness
G T AETRIET: ST, AT TT S
z.q.% |Nepal Visit Year 9,00,00,000 |9 FHU T4 R0k T TN FRIFHGE AT, Wellness Year 2027 Secretariat Hhd asH 1 | (P37B23A1M1) 3%
2085 preparation
z.q.3 |Digital promotion ¥,00,00,000 | FEER dfufie fe gaw Thas! dseaEn digital interventions, promotion campaigns, NTB Master Application (super | 9%
campaigns app) F1 BT Fom G T |
TATE AT A AT A€ AT ST T (ISR THeshiT Fri=aa "oTet SRHReH! ST e F=mea o
Application/Webpage/Software 1 Data ¥ integrate T |
Procurement of Professional Digital Marketing Service, International Digital Publicity and Management System |
FrEeRT MTAFIR deaTzeasars qraae i, sremafees, Tk 7 g9 T | MoCTCA ¥ NTB & Digital Platforms g% S=Te,
AR TAT TERIAHT AR TR Ja1 @G T Aawde FSH 7 | Integration of Various NTB Website and Rectify broken
Pages, Annual Maintenance Service and development of new Interactive Features
e SIRh i database TR TR @M Digital NATHM System =@ 7 NATHM =T G&diT (3 Hie)
©.q.Y [|Influencers' Summit ¥,00,00 000 |Organization of International Creators' Summit/conference/meet. Y%
(assuring participation of Famous International Vloggers, Social Media Influencers, Celebrities, Content Creators to
create an Interactive Forum for Nepalese Vloggers, Social Media Influencers, Celebrities and Content Creators FRI&RI
WA FEEA 6T T FREET T |
.9.% [Sagarmatha cleaning 9,00,00,000 |RNHT MR T TEhrRHT TRATT TRAET ATHIH T | FREEK THEaE FRed Tod T SR T | 3%
campaign
ST ST R%,00,00,000 q00%

&9 yEgcHE FEHA Y /R0



AT G SATedT Tt () @t smarog 15y B FEEHA 41 e

e Re T EECRRLES TIT W T. e Tfafaty R
93. fov ¥gw @mEe TR 93.9  [Su-aiHiaeH Sok aur RIS Te 90,00,000 |FEHEH FHGETE Mo (#1) ITARRT T TR IRMEF TeEe ©.3%
EaRER
Y. fove wgE weamETd 1¥.9  |IU-HiHRER doh U1 TR @ 90,00,000 |FTEHHY AHITHTE A (#2) IHTAI FATA FEA<d FETHF THee ©.3%
FraEe A PEHA
1%, fova el TmmEe TR 4.9 | w=en e 1,946,53,000 |3 UIE I, SFITHA, FHU, FTS=X THCH, STl TEHE axe (R amd | ouix
FEHT I QAT S AT 1)

A SHAT 3,30,§%,000 q00.0%

BT - q&arall G SqATUrIT FUIes (Trekkers Information Management System )
#9 TEAA GA FACITT FUIA ([SFT) B GJH GIArE! B GRATT (FE TETT T S ACTT AR, 2066

#7 TIIET TIT TANT TT HAFE BB (G G, SqaedrdT ayT I GRkErerT) [AiAgaEed, o6

farg [RY 7 RG]



A, R0GI/TY B TuC T FEHA, [Trq Fgeat 4R e @ g
ERIRE e R TOIE R [Sustainable Tourism Project (sTP)]

A IH EERNILED EIRELVAIIE IR TE %. AT FIAF
e wiew i IREISHT FHSERTS FTER £,2.9,5 0,000 |Eigd TRISHIR THEHTS JFaR FRHT
i EARER:
ST TS &,%0,§0,000
19
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