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39) AU 9T ASHT YMAHE qIqT qrag A+ HUgeals Digitalize TR |

3%) AEHI ST qAT SHATATIT FHEAT (O & M Survey) T T Taw= HHA I
e, R08Y @ AETE GO TG | W A qhed A1 U 2043,
1 TR 3 I JUSHT I T HAEAT WU FUIAA ASHT BT BIIH LohT Aol
SefthaTe = FHE 9t g7 T SR TR FEfaase T ey |

33) @9 Y WG YaEdls sJafedd T a9ddls demr f4gag |

3Y) AAHA ATEIHT Tedh! T qra-ad ATATH SICTEeTh TEacTs SATTHT @l SiteTahT
feean Surersh! wien qEalta W YT AT =I, TOAT T BAEITH G
T T Y qdeheedls AEIH oAl Y& 1 AqAH] TeHT T-qed TIART,
s G T, 98 Ol adT e aal GAUEEH FF-gd qearg g
TIT Mapping T AT@TH TIEEI TAR THAE T AGAS  Geographical
Information System (GIS System) HT I g T A Sldlﬂéleilfz‘: qg @ T ASHT
JAAECHT TR G| TW qY HEAE qMESl TevH] Hed qded &7 S
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TEASIRT ATIRIT GHA AEG | A THRB! ATHET T@Hed (L 9% AT

SET) UHT [S-fTaraad T &1 9gdHAr I9ds Hr-aad T |

W) ATA. R0LL | BT | TEUT TSR ooc T TOAHT TRUHT HIAHAGEHT (o=l
TEFIAT HATSH! AN FRHHEGAS MAHBHIDH] ATIRAT Aieell JraHemar
YE T FEAHTAE I T Aid @H g HIAHAEEAS Priority — 1 (P1)
qAT FHET ANTHT TS T g ThE Hal o T {7 sl ok YH HY 921

FHTAIT MR HTAFHHAGEATS Priority — 2 (P2) AT ARHT T HTA-a99 A |

35) AEH! ATS qd1 WHE fAFzwEed, R00 #i AFTw 3y #1 IuEtET () 31
@rg (@) T (37) gaear U FAIfH S97d 9dad oie Haa affidal I7 qHldes:
ATHT TAT {eATF ITGMIG T @l U@ Teq T4 U, fafqasmEedsr difey
FAIH IJTafAfieesT 1 T FHed TR TR/ |

Y) e af j0LL/6T B TN AU HRHA FIAC@H GERAT [uig qer
[RERRELY

AN qIST WSl ALA. J088/85 BN TG NS qAT BRABH BRATATAH] AN
FEHE Gl e Ao Fofree 18 See qOr FEHEAT ce qUH
HU, TMEHE T G @ T T ol BAHUEE BATITH] ACqa BHB
THEATE Y T FeIHT FeeHee [Qgus

Q) TFT ToC TA FEAHH HRAAITH] AN AT T e U, 0% 3, T T
e [FIHTEc, 30U Y, I Thed A AMdF qUT GRE EFgAEe, 206, T iHd
HAETREE T yeferd U, B THINH HEHUEE AR T | qY BEw
FATAT GAEHE TG TGS qA HEUHA THT ACHT R gHHA

HIAAS TS BIATAAT TI T I BT HIABT FHITAT SABTAHT ATR

T I |

R) TFT TS T HAHT GHA—RANA FrAfamT TETH T aa SEEdEe
FEAHT AN HREB THE TH ACTIAIHT ALTA Tl @ I [evd ded ATh

ATAEds HEWE! T HAT THEAEOeTs Tihd oeid qd7 HRAHA G T

Afeqarar o |
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3) FEHHAEEH! TAHBHHIT THISH Tieal TAHH FRISHET P1BRIHHTEATS ASHT
JTed FE THHAC G B T P1 bl AN (&S TRueT aoiesh! @
W BT T | P2 Bl WAHEBAH THT FRHAZEAS ALA, 2000 | g AT
AP TAMNT T Ja Yok T TIMS ok Gha g7 It T2 TG Taeat
AEARAT T g JHE® RAREAT SN TH@H! [0d JHisE P2 &
FATHECH! MAAHHLT T BT T |

¥) FIWE-9% F1 AET/ARRT G =g, AT T ATTETHAT ATIRAT P2 AT
WH Fel HRAHATEAS P1 AT TG U WCAT GFa-ad [T @ HeTiEsr
FAFHT THE HREHR FHd aHe Jer T4 i g s fee 1] 99 |

W) TITART T FAgGAh! AT ATIHAT HE g TRUHT TIT I=9 GFHTEAT HUHT qde

TAREEHT Jag-HT HIUHHASE AT T Foil & BT 97 TIHT AGETATS
I T Teahlel FEHIRIAT SIS HUHT Ui [THHTAT ATHHT AN Aol ATaea®
FAFHH AT I |

&) AAART TAGAHF HIAHA AAWH M dAbHI qded Jal T F70 q=aany
JHEIcHE HUABAEE dAEH AT HERIEHT P1 BRIBHEEH HRI-agTH ARl
A 000 | 9T B AT HAFAWA BHAHH BRGIT A ATAICTHAT T
o I |

9) HEANET SIS Tihd T TA7 BEAF BAEIH AqMGE B Jaf o

o o b
HABN TG AA TIAT BB GHRIG THE UL AT T F BRI GHI—

o (o (o) hnN (o) o hnN (anN
IEEIEET dlleeUcel pld2hH blY[~qdq g_"l‘ AP Hl pldp] AHd dlenl SEd eI

EREIGERT

c) M A& 9¥ed a9 (Long Haul Tourism Market) BGHT U SOrell 9o
TEAAEGH] AN T AT e [Haeudfiar duarg v YagdcA® HIaHASEH|
HATATSAT T |

2) T X A fF g ey e GREAETIIAAT Socid HUHT TIH HIT qar q&ara
T YA T WG HANEH HIVAE @Al el qdl HEHe Sdred adr
GHbH! AN el GHAITR TABT Th1 9% B G0 (@) AR TMed GHdH!
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R A T FEEE T0d Wed ASHT FRHBN Ml Taidhd TAfg

SeTd T RIS @9 T |

q0) P1 %I THIHd AU oS T BUDHH WS HAAWA BRI ML T T4 | T
FRHH T SR T TG AT o A st T Aty |

19) FEIT BT SIS FEet TATSY T B, Yedb, AT THH T T ThAr T
TIT I THET S HHAR FAT @A, 09 TRISH Ford g ATS aMacd
THH T GIATAT T TZATAT FoAT T STTEATITRT FFawgal WU USRI
THITH BTG NS IRAHT T AT HH THA T €l T AL G

c_=¢
YIdlHD SI+HI ‘Ig‘{'ﬂ

qR) U T aled A-d-UXHR] €T T T Yagd T Fm1daasmt AR g1 1=

e |

93 ) TELAA AT TR IREacHE F87T (FAM Trip) a1 S AIEEGHT ATH-A
el Travel Agent 8! IfaeardT IRT AT RA far a1 TS a1 o+
e HAHTAT el Tdaq cqaardieearg s s FRemeET ATaEr B2B
AT BHHAECAT FEART TS | AT, IREEAeHSE AT (FAM Trip) a1 SWe
HICEEHT AT faeel W,W TAT Influencers EGTT GACH qaQTIH
Il WETECHT TRIgHHEeds (:{ed A-qHAAT ARl T3 |

1Y) AEHT BB FHEA Al ALAANT, Haudwsed HEABY THEHT T Forgahe]
AT FIEeTBET, Al Svarad YeraaheaT FavE qeir T ar aaed

= o ) o~ o [
FHTH T TS | HFIUAGFIET AT THISH 40 IRg 50 JaeTdaed Hriavare
M HHANATS 3% GFH T §O% WAl Y HAGFRET T HHAAS HEABN
THEHT WU FHIW B GFIET Hedidd aad 3% WAl 9¢l U8 dg T T

b o o c |
HTAGFITET GFAIATH] L 0% Wral HH BRHEGFIET T HHANATS Bt U dfg T |

%) A€ FEHN T 91 942 are U, 04 3, o, EfgamEcdees atem
T ATANE HIATAT TG G, AMH Ao TAT HRAHHAT THT HRAHHAGEH
HIATaTTH] AN ATALAF BT TAT a2l a3 da 3 |
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1&) SIS <@l MEr Fafa T = U s ana, #1 gead B!
qAEART I @B I, @S] Ged+d Fged, FX UFge a1 dFarad U
FrraTET B fhar &, s, Yt T, A1y Braeed auad geiE 1
A THEHE S |

18) U WA A8 T IH T G @@ HAHA (UNDP) o T &=Hr iR
FMS-9% AC YT FANR  AAEAHT AOGEEH! RN ST FEART
(Livelihood Support) FREHHFT AN €. § FHAS YO TGS AR FEdRTAT
G B BAHA A AL 080 | OT AT FEH T | T IS SHIOTHET
FUFHAEE HAAIT TH de Faeddael e ¥ 9gh Y T @& FiHd
(UNDP) ot Gwaitar oo (Letter of Agreement (LoA)) IS T @% EARICIE]
IS FABN THEGR TEidhd s HAHAGE HEA-adT I |

95) YT Y9 9F R0RO0 HRHH TATAT HHAEY, 00 THISH ATTHR WH
AIFHGT THa T4 Rfd TRuB! IRca [HET TDH! AR HOd FH AT
R0%0 FHEFHH TACH HEEE, 00W FJWEH U qWU F§ 3030 H
reETdel AT 9IS ASals gedla¥l ! cash! [awu T |1 f&eEw FiH
R T FEHI, T a9 MRS IJgAT H-AT@IH] T ATARL 91l /0T o7
00 B JYA B! I |

9% ) FrTaET ST aREAcHE 99T 9REaTcd® YA (FAM Trip) FTIEAT srafead
TR faaelt 9, Bloggers TAT X AUl UNAATCHE FHIH! ST
dqqeq fete%er feusT AU Promotional Mileage T ATIRAT TF Hogoars q:
TTTHT  IREATCHE HUHT AT T | faaell GSRaH], Bloggers [T TX
AICIETH! UNEACHE AT AT 6] [iSd Teadiel AR (Eligibility
Criteria) T EISEARY ?ﬁﬁﬁ FHRAGATT 9 (Terms of Reference) FHISTHST Fidgdr
fTUT A ui=aTcHs® THUET a0 1 |

R0) T9 T FAHWT TWRHT HIAHT GGHT HAHT AHIGHT BT TR I B
WA T |

R9) R dradrer draEr arEvasd wuEvs qoar T e e et e
TAMTEEeH! Fah T HrEE HASN AHTAT 55 A ueT 9 |
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RI) @ ALA. R0BE LG W AL WENET T HHEEH TAEHINAT TETIH
AFLIHA ATAR BB AT AT o1 AT Tads TTH ATHT T 91 b
EIERIEIC IR EY

R3) Tad yegH T BB YHEer ATEAEqhar SHg dadie B afld / weE

/ Tearesr Rt (Working Committee / Task Force / Advisory Committee ) SIFTUX
HH T G 3 |

¥) AT T GEP! SSHiE

FIWE-9% HI Fraeardt a0 T Rl 3008 = 99 (AETER W Ry, 0%0) I
YA BT T AR T TS IJSFECANY Yidaweepl BT =1 ALA.I080 | 8T
FI GIH AAREHE T ARHT TWOdr a T ALAB] AFCER, AWFR ARG
foreaie whed ANTHT g WA SOOI STURAT STA.R00 | oG A R A@ & B9
faelt Tiewee A AW WS TIA e WEAH T FEAEHT ATARAT €.R0 FUS &R
g TUAt T AT o el g ATHM TRUH | e AT T4 Thaheeee
qEATAT SREIEZERRIEE] JOTTeAT (Trekkers' Information Management System, TIMS) e
YT ©.3 FUS 1] @ 33 FAR AW g WA ARUH! F | ol &bl qewinar
STek TAd 97 B 4 Tye A 9 B g AT g | W TG AL G
G W HEAAIE A AL TS 1 BRAHAST A A FHd ©.¥0 FE ©
@ 2% TR GSARUH § WA Td ALABI YhI fad dfebl FRcasm! amr df=a
THEAE ©.5 HAS Y A 0 B GeATZUH! g | AL 06 | 65 AT FA ol
¥.50,89,0%,000/- (FH FHULS UHedd @ AR AR AF) EHl G| TocHl afehics
T FEFHAEE FEATEAR THl G |

9z | 98 AT T A, AME aeie T4 FEHH (AL, 2000 | 85)



ATF.R000 | 9T HT YT FIC TAT HIUAHHBT AR
%.4. e ALAI0LY | 8§ | ATAR0LE VL | ITARCLE VL | FMA.R0LBL | | Hfd.
H I, . & TN, . B FAA-IAS, | Bl TEdqiad Ve,
T. ©.
9 B 9Q,%%,%3,%%,0%9 9,%3,R0,90,3%4 54,59,45,9%0 50O,%{,0%,000 | {00%
1.9 | 9T Fa ek (TSF)x (P2) R9,3%,0%,000 1,30,00,00,000 %4,55,%%,000 R0,%R,00,000 | %%
1.2 | Rfg @@ (RS &= aeaia ok, &d 5,39,9%,309 %,%0,00,000 %,43,95,4 %% ¥5,93,000 | 9%
T, = A1) (P2)

1.3 | 9EamET Wed gEA Sqae T ok (TIMS*) 19,¥3,%9,943 30,0%,00,000 R,%%,53%35 399,33,000 | Y%
(P2)

1.¥ | o dam FIMe A @EHae g saae 93,¥0,00,000
(T AT AT AT

14 | v qEamEr qur gEd TR WieT H9gY 3,%0,00,000
FATTHN HH] A= HHAE g aaed (79
AT AT AT

1.% UNDP a1 1€ g FEANT (Job Retention project T q,¥0,00,000
M) (P1)

1.9 | A I@HHAE g saed (A9 ALAEH A (P1) ° 9,%¥%,90,334 o ¥0,05,%%,000
1.5 | @ ALAB I dfbiwT AN A HAae g ¥3,00,00,000 1¥,19,35,000 1¥,1935,000 5,2%,0,000

gFEAT # (P1)

R | Fa g 9,94,393¥, 933 | 9,53,R0,90,33% %5,%5,%5,%%% 97,95, 99 400 | 100%
Y| e R, 40,8%,4%% 99,5%, %3400 90,3%,5%,39% 99,04,33,000 | 9%¥%
R | wrafer FEeE g9 $6i @ §,%%,3%,31% 93,3%,23,33¢ Y,%%,0353% 9,53%0,000 | 0%
R | T THET RR,49,05,53% | 9,35,9%,94,000 Y3,29,9R 059 4%,20,9%,900 | %%
R39 | wfed I9R SHERAMT qUT Yau 3%,0%,R3,450 ¥4,33,00,000 95,55,3%,059 5,30,90,000 | 99%
RIR | TS A YER TR 5,0%,59,93% 3%,40,00,000 4,%3,5%,%0% 90,35,99,000 | 93%
3R EREECIEN DIEEIRGEI ERUCES 50,59,R%¥9 ¥,\94,00,000 %q,%¥q,004 %,\9% 00 000 | 9q3%
R | e GEET qAn e 93,3%,9%,3%5 30,33,34,000 ETETEL %35,00,000 | &%

RI|T8
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ALY | ASHT LHT YA BT 5,09,39,31% ?,%0,00,000 3,45 ,4R,000 394,50,000 | ¥%
AN | A WRINE HrAC T @ q,80,00,000 | 3%
2369 | FEFHE ARlT AiEEeE Gt @ %%,33,0% 4,90,00,000 T, R% 4 0¥ ¥5, 80,000 | 9%
RIER | FEFHN THEH AHE@d GEg @ 4,39,30,000 | %
R.3.0 ﬁ'q]ff[ YHIT E[‘Ef Q0%0 V\O]OOJOOO QOyooyooyooo (]0,00yO0,000 0%,
.35 | Fred afufaw Fefgere Wi wrimaee 1,95,%3,3%¥
RIR | AT GEAT AT HIVEIE A
e
2.3.2.9 | TR GO SHAEAIA e TIH BT (30%) 4,R3,03, 4% %,04,40,000 R,R3%,%4%,0z5% R3,3%,R00 | 1%
3R | TECTE RS IRATA GEAT SgEed T @ (30%) 4,%3,0% 4R% %,09,40,000 R,R%,%4%,05% R33%,%200 | 1%
2.32.3 | TR AEEX FAWEHK B (0%) 9,9%,3%,994 R,00,10,000 R9,%5,3%3 3,93300 | 9%
R399 | A1 T o ot AU S AW G A 93,00,00,000
T W HEFAE @A B
R34 | A€ T T e wuat o wvalaa aRsEdA 3,00,00 000
i qEATAT TN TEAIT ThEH HSGL HedIrabT
HITHT = THH WEIAE @ B
390 | UNDP T FEHTHHT GEAT SIS HTAHH T q,¥0,00,000
RN | TR T e R3,3%¥,00,000 9% 99,35,000 93,2%,%3 99 54,490,000
? T EH (senenx) ERAELR Q£ o 3,93,5%,951 9,83,3%,%00
X | g 9| 13,953,399 e e %%,93, %40
I | TR B 13,945,399 o o R%,93,¥40
e (een) o o ° o

R0 | I8

(x% ) TGATAT WIS Yag 71 30y THW HAHT GUHT THAELT TRUHT;

# Id ALA. AC A (AN ALAFHT A AeF ).

(wxxx ) ALADT o TN &I AHT 0 WALl G THA FAABIL BHITAT TT AT sgareer M,
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AT, 2060 | 8T HT Teic qIT HAHH, YT T a9 qdqT Jae T Waremar ()

ENCRRLED

T T

ERETRIER)

P1/P2

9.9 AT TA FARST

1.9.9

Joint Promotion

¥0,00,000

IIEEAT HRUFHAEE ATl AT, HETalvied arard, Geaf-aq 9@ NRNA, PR
Companies AT AT T TIaiEe ¥ I¢H TRaET e aaadeTd T Business
Generation/Promotion (BXB) T R YadcH® HT4%H |

p2

.93

ITB Berlin, Germany

4,0%,80,000

ARiRafi®T Aot T ATEeHT T g |

ITB Berlin

. T g®
it uivmr e

Participation in Fairs

30,00,000

%) uRfedfd AgER WERT g |
) FaqAEedTH] FARAR! AT 7 TE TEET T YT T AR S ffe
AT T Middle East AT TSN g Te AT ST fore |

p2

1.].R

Joint Promotion

¥0,00,000

%) A AT O AN AT AGHAT FHIAECITD ! FEHRAT Fra-ad TEECHT IS
T WE T ATAAESHT &7 AL U FAZHAAD HIAHH T |
) AU A T LA TATERRRTER] AAYI% G- T97 TeHAAT Beijing,

Guangzhou, Chengdu, Kunming, Xian, Hongkong, T TIIT Japan T J9Ih e THT
T TAGUACHE HEHH T |

M) ST ARt G TSR] T AWEEE T o S Arheagthl GEdiiaraT FfEnT qEt
TR A9TeE ArEdve, frae, FEEed, SR, WEE ST TeEe
AAAH! TS FAZET T Geeiedd urel A, agaar HFee T a7 ST
WHRACREHT FIH TIAl e I |

AHIAEE TR T |

P1

9.3 2fEr gRar

1.3.9

Participation in Fairs

9,00,00,000

qRfRufd R qRA (Rreell, I, FIeFr, THg, e, SaaaTE) A AT g
T AT TAATHEEUTeHh] FAhah] ATIRAT AT o |

pl

3¥,00,000

AR ATER AARIHT AT 1 TheT HAH SAaaieeai Tl gahad!

ATLAT AT foreT |

pl

1.3

Collaboration With Online
Carriers, Airlines & Trade

3¥,00,000

R & T arar FFEeE Rl WT TEHTA Package H1 FHM T ARA,
TFARIHT T SAZTRT AR TEEEHT The TaarigediT Jureeh! &= T=aeq qar

TRl T T |
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AT, 2060 | 8T HT Teic qIT HAHH, YT T a9 qdqT Jae T Waremar ()

ey e £35S ECCARLED T T, ELETRIEE) ST TEHET P1/P2
%) A AHAT TR T A AGHA FEAECEEHT TEHTAA AT T STATGIAT ST
T WE T ATAAESHT &7 AL U FAZHAAD HIAHH T |
) TH EFH! THAAT YAEGHIT SRIT AT bl STHISTHST 8T BT HeE urell
9.2.3  [Joint Promotion 3%,00,000|gqEm, HETEMued ATamE, qFaf-gd ST NRNA, PR Companies Tl ¥ ¥4IT ¥9 P1
EATEE AThd IRt a1 Thed IgH aoRas! (fieist, e T 9Ra oW md) v
AT UT Business Generation/ Promotion 9 T EEECEIRED HTIHA |
9.Y dirse T FIHS 9% O ThT EAAT THT THEEAE TAATs I Revive T Nepal Awaits
HURS AT 9.¥.9 Branding of Recovery Campaign - 34,00.000 Campaign I | -
7 |"Nepal Awaits” & Buddhist Circuits C |ofeE afbe wede afly (R e wewiiaran) aIOE wEe Y wé qfge whbe fwe
eSS TH, WA N ATFITE AR TR T |
PATA Nepal ¥ ¥ COVID-9% ¥ @ET Unlock Phase-1, FTHHAT HTH T | PATA
T Platform YANT T TAaTg AT 7T Bloggers / influencers ATE AT T Tt
image building HT HTH ™
9.¥.] |Corporate Partnership ¥¥,00,000 ﬁ?ﬁ&'( S, FANedg WEdl 96T NTO 69T Exchange program W&l HIUHHE® pl
T A 9w o
- To award Sir Edmund Hillary Mountain Legacy Medal and Junko Tabei Medal in the
special event like Sagarmatha Day (¥.9 1<@)
9.4 Travel Marts 9.%.9 Travel Marts & Summits in Nepal 9,40,00,000 In primary, Virtual mode will be adopted (Cost to be determined based on technical review
. and cost extraction)
& Summits - HTM (Kathmandu),
BITM (Lumbini), P2
Everest Summitters Summit (Kathmandu),
Spiritual Tourism Summit,
Heritage, Art & Culture Tourism Mart
4.3 |wee-q wiew A 30,00,000 |YTeeT q I YdaT T-acdethl WG TcHeE HoaTh! HIIHH, T TLhH] AE AHEAAYE I 75 ATAND
FEHTIAT T (East Travel Mart) ¥ AEl T AET AU EH P2
4.3 |Wew-R g "iE 20,00,000 |grEeT R &1 YU Trqedgodhl Yag-lcHe Hellehl HIaHH, YT TLHRb] HIE TS G WF AP
eI T (Mithila Travel Mart) T A e FAdT AU g P2
9.%.Y  |Ueer-3 wdeT "é 20,00,000 |ARTHN YD T TrdcugEahl YagAcHE HeAThl HAHH, YT YLD bl
P2
Eic (Bagmati Travel Mart)
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AT, 2060 | 8T HT Teic qIT HAHH, YT T a9 qdqT Jae T Waremar ()

ey e B EECRNLEY T . HEHA AT SUA qAHEC P1/P2
LU ey e Wil 30,00,000 |YTeeT ¥ T YdaT T-acdetehl WagTcHe HolTh! BT, Te9T T qE ARAATAF G 9F ATAF
FWEHA T (Lumbini Travel Mart) T el T Eg WA g P2
4.6 [@oieh wEed W 30,00,000 |FHUTel VKT I T Traedghl TagcHs Telldh! HIATHH, T TLHH] A THAATEH GFIa 05 AT
TEHIAT 7 (Karnali Travel Mart) T AME YheT WaEH Ul kal P2
4.6 |FET TEw e Wi 30,00,000 |EX WEHS! Ted Traeuetd! TagGAIHS bl HUHH, T THRH] E TR THI W AT
FEHTIAT T (West Travel Mart) T Wl Wad Yage Wbl g‘lr P2
9.% Digital 9.%.9 |9.% Digital Promotion / ¥Y¥,00,000 |fERIE IEaT SIRAT TAEHRT I ATAIIHAT THISTHST Digital ATETHBT FANT T =190
Promotion / Interaction FIFHHES Trl'{%—(Webinar, Participation in Virtual Travel Mart) WThd —qTceh! Y& pl
Interaction
T
9.9 IEEA Yob q9.5.q [|Institutional Membership Fees 30,00,000 |Membership fees of PATA International
(PATA International) P1
9.Z Contingencies | 1.9.0 |40 A< o7 HHHHEE 3,00,000 | T Fvaiia I ATIT 4T FHAHTLE | B
e T %,30,180,000
P9 -SFAT ¥,%,0,80,000
PR -SFAT 3,¥0,00,000
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ATA. R0 | BT B Tod qUT HRHH, TGS q97 =R TR HgemEr ()

e e | Sv— vl | #e e finfe T T. HHHA AT SIe qEFee P1/P2
R.q WP [vEEcas R.9.9 [T qur Tt g 4¥,00,000 | ETHM YHeT TagaTHl Gl T8 T que B GATS T THUEEdrs Riee Aeawar Jeamatas® MU g |
o Faer  |ardee HHHTE Aearafes, IS fSSee T WabTer 71 | Crisis Communication T F¥ardi AR TR RS E |
- THAT IS T4qT TAZAHE GAAEE SCAET WS AGH WH WUH  [Destination Education Program ¥=avel WAgEIcHE WIATH ATALAHA ATET T
RIS | Eull TGS | AN, A TAT A Taeed Thein qrerdia Fehrer A o
YAEHTCHs AT AUHT 1| Buddhist Circuit, Shiva Circuit, Ramayan Circuit, Devi Circuit (¥ @) o
T Mid hill stations, TIA A e TN ITH] TAGAH] WA TAR TR | Border
City Promotion Ealc o EEFCRIRIED Trand Fwtor TI'FCQ_Gh:T @I
AT TaT T Hieaq AT Jaga-TcHs G A 99T One Stop Tourism
Market STERE! FAGEACHE WA [SAET TA1 THEH WUH T | s
wiefFa o AeaafiE T gAEE gl
Far West Heritage Trail, Khaptad, Sky trail, Meghauli (Chitwan) TIT i o
qiichlUaat yadaress amedr fFufn 7| fafiesr Taeast weds e w1 e
farer I |
ToNTAHT AETAT ATIA TRUSHT &AM AT e (Sfhs #m9) Jemee qar
foreroT, FIowEl A1 ArgeHT yAdHeRE QAW GHTE e e T
DNPWC < TITX TRehT TR T SHAEATIT AT YHT X DNPWC TS BEdT=aoT
™
UM TFHEeH! AT, T TG AN FATET qraf-ad @ivgsa
qebie Wede! MMt FHIT HMAT T (AANHT Foramrant weahrdan)
R.9.% | TEeREdGT B ¥,00,000(9%9T 5, q T R FI GIT gz T60H THEM T P2
e TEqh FHT 90,00,000|ATATFHT WHT T THeiHT T-qaeEH Rl
AT Digital AAN T ATALAHAT STAT TETH P1
FRTeT FHA A
2.9.3 ﬁﬁﬁ—q—( arg 4,00,000 Mounted Laminated Poster, Coat-pin Nepal Flag, Coat- B2C, B2B, G2G T TR AT ‘gff{q’( e g e ﬂﬁ'@ @'
pin NTB Logo, Tg#! W, Mgt qaT geqshellhl
TR AT R qemll @RE T | 8
¥
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e e | So— el | # ENCARLED WE T. FTFHH AT SR qAFET PU/P2
ERNH R.9.Y  |ERefRT ST 14,00,000| =M 7 FHFH T TR TACHATE HEATIR MR | T FAgTAT At qar qrarsiie aoiel Ahd @8 MRUH g | ATdE w1’
 EEEI= At AN, AT ey Rua Furelt A aur v, Tramre, FHH G TR AT GHEAcHE SHET FEuET g | aeifed Trdeaars smaR
HFI'Q\LOFJT e, TIARe, Frafrarerrees vazara-, Rstreas o @ et /R visibility g e T w@gd T | "
Joint Promotion frafaaraaee SAFT T YAGT FAHACE qrarrdl AT, AT TR, e fooE, W e, aaaiEy R REe aea S qer
Program TR, RS Y0,00,000 FETS HART T Fiteeeed 9edd T | Teaed FagdT qAT Consumer Awareness TUFHT @I

wHE AT e e FEFEHT TR B4 ATSTATIAMT HIEHH ATASET
SECER ez it "2
EIDIEE
R %ﬁm ISECS .G |FEEEe, App HATAT 20,00,000 [Frer T AEHT AMAFNE ATAZCEE T=ded faferer st (English, Japanese, French, Spanish, German, Russian, Thai, Korean)
qqé‘:[ HAIETHATE aar ﬁ?ﬁf Business (Destination), E‘s’ (Trade), Tender site, “G‘Tlﬁ'ﬂ ﬁ’ﬁf, q>T T %‘W—cl"v_g[ (Trade, Tender, GHT, NepalNOW) a0 ATt fafer =i
T T EHH I, FHA, A, B, 9Tg, A &F, GHT, FHARHAT JEFET HTH! B |
Digital NepalNow, Ja@TEeeea! fesies a1 A avq TR |Tie SUNET GH&vma! Al ATear HeTemarT Aaedd 9edrd 11 | Jaarse
Promotion T I JAT AT T FETAI® T TN HIHT F | Pl
HATETHT T @Il THEAT AT AT SR
PEraRictc) phase-wise Central Business Platform
1 AT T, e 7wt e awd |
9%,%0,000|Mobile App Design, Analytics and UX design Mobile App user experience A FTHT ToR AFA design qUHT @ P1
95,¥§,000|Mobile App, UT design for iOS and Android Mobile App user interface JTSeT [AUHT ToR ATAR design qUHT @ pl
95,50,000|Website Ux Website user experience et f¥UBI ToR ATAR design Elcal E%f pl
q5,5Y,000|Ul design for iOS and Android Website user interface =gl ﬁ"l?ﬁ ToR ATHN design W@ E%f pl
§,00,000|Database Design and Development Website T Mobile App T TIRT ATATAE database TG SHAATAT HTHT E%( pl
q¥,¥0,000|API Development 1st Phase Website TT mobile app T R TA¥AH APl HI SqAEAT WUHT T pl
9¥,¥0,000|API Development 2nd Phase 2
9%,&0,000 ﬁggmid Development and testing 1st Phase for Mobile | nobile App T W& WA= interactivity, Android OS T T FTHT ToR Pl
9%,§0,000 gndroid Development and testing 2nd Phase for Mobile | ¥ operate @ SAFET AR @ 2
PP
9Y,§0,000|i08S Development 1st Phase for Mobile App Mobile App |1 gl MAfHEaTRT interactive processes, i0S |l Al [UBI ToR pl
q¥,§0,000 i0S Development 2nd Phase for Mobile App E RN operate@ ST WQEF;T E%( 2
9%,90,000|Website Development 1st Phase Website €T U ToR ATAR FHIT 9 FETA AT AFEATHT g pl




ATA. R0 | BT B Tod qUT HRHH, TGS q97 =R TR HgemEr ()

¥ e | Su— Rve | we ENCARLED WE T. FTFHH AT SRR qIFET PU/P2
9%,90,000 Website Development 2nd Phase 2
95,50,000|App and Website Promotion 1st Phase for Mobile App | pobile App T Website %1 fafier Aregwee yadT quet E%( "
and Website
q5,50,000|App and Website Promotion 2nd Phase for Mobile App
C and Website P2
9%,00,000|Webinar and Seminar for system training & user faf¥=r webinar, seminar, workshops, video training contents zww Mobile App T Website
acceptance . ~ ~ o pl
HATAT A dllelH [QgURI @
9%,00,000 Video for system training & user acceptance AT ﬁ'Q’cﬁ FTAHFT G T g—;.—s;ﬁﬁ-r TR Jar ur" q@ E%( 2
90,00,000|API, Server anfi Security implementation for Mobile AT ﬁ'Q’cﬁ FEEET 9T T g—;.—s;ﬁﬁ-r T Jar T q@ E%( ol
App and Website data
3%,00,000 [Annual maintenance cost for Mobile App and Website | Mobile App T Website e @ SHFTAT ST T Annual Maintenance Contract pl
3Y,00,000 qTHT T 2
3R |ERS FEEEe T 9%,00,000|MEMT JAWEET T Wechat / Weibo & AHINE | TA@eS HF9T U S=aeaiid grA Taedenl €ql sy | Rfar st Jearse
e fafear o fewme qan fae A TR T wAe |99 ameise getes geatad freeeggrr Aarast [ s ssen yeages
FTEfeE T | TUHT g | Rfsee Areamgry Suresn A ged SO WER SRR a9 TeEe wowt 8
il
R.R.3 |€raw fafsar wmea 30,00,000|dSH! qrae LT, SEO/SEM WIha aTerahT TAHT WFiH T AEPid IR, e, S Tt [ Samw ga| g
e, Aeud, welha ffafy, gvar qur TAT AR Key Influencer AIET FHISE T TAT THELTA sARheagT Bromr
TASTEEH TR TR T FAETE AR A | A AR I S0 T S FeR TEE a9 W S g |
T '(Iﬁi’q aar W@'ﬂ Key Influencer qfe=ar T
AT Frad FageTaHt H1 qae T | e s
FEET, T, TEHIT T TheT FET e
TFacag e fAEE g7 Webinar / Presentation T
ERIES SIS Tﬁ“ HATAT A gAMb %E‘T
90,00,000 @RE | 2
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ATA. R0 | BT B Tod qUT HRHH, TGS q97 =R TR HgemEr ()

¥ e | Su— Rve | we ENCARLED WE T. FTFHH AT SRR qIFET PU/P2
RRY|wIE, Wfed @ wee 3,00,000|AET ARGHT T Whiel WA Feeeae wH &1 e, e, S qur Aifgs FageRcR® SR Gie T, S wed dew
TR T AR TEHFT, need based Wl 4T IS, presentation  |Fe@IEE AT ATHINE FHAGRT qATHAHT AT T8 AT ATAR TR TR "
Y,00,000 | T @ie T A T 7O owg Rew | Sues aug wes S YR 6N a9 Yo WuE g |

TACHAAT FANT T | ”

R.3.4 |Virtual Tour T T RY,00,000 ST AT T FHrceaare WH g1 THHT, need Virtual tour AT 9, 91 T FEEUA full copyright B TheT ASAT T T

ISR based Virtual tour T T @R (ARAMT #TOR [TER-TER SU&T &

fafer, = i s, Wb SRR TF AR o
TMFqHT T T=qeTFT virtual tour TAR )

& TR ¥,00,000|WE-AA THEaR @RET T TYoIet T THAGR  [TET T A-aiiB T THRATAREaATs AU AT HE-SHe YT B |
TR GHER T SRS HAEE & TYSET T SHAGRT (ATHAETH FHER o1 GFRIcHE HAEE AT T4
TR TS T aA G T | dFET | SERATAeedrs [{akeT 9uh g | P1
TR W g q e e
e forReT AR |

R.R.¢ [ AT AR g 90,00,000 |G F=AEA (primary focus on one stop BAAIE AR ST FARTOA T4 ATersd WEaAT Taas] YageT Jub! &7 |
destinations) TTHE AN TAT ATaTeT WEaTH B AT THRHET TR TRHT T GHRICHE FARCERT T TR
AAAD] T FAITHT A /@ T WARN FHWE (T TIZET AGHT g |
T | e T e wew "
FEY FHAT T WHE TS THEAHT
RS HAEE T |
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ATA. R0 | BT B Tod qUT HRHH, TGS q97 =R TR HgemEr ()

¥ e | Su— Rve | we ENCARLED WE T. FTFHH AT SRR qIFET PU/P2
Q.3 R.3.9 | gmeed argETd 90,00,000|f &=®T MICE ®HHAETH! araiimdr &4 T, YEIEH, WeaTes dor yaeiil  wear HrEiwe qur Pharmarees! yaged T
TGS T MICE Ted WEHIHT R FEGr T | B 30 S0 el |HAN eRIaasT S REeEedi Qo= qdr qEEr) 7 | Fedl Hrisad qei
T TR LEFCERIE] ShricE®T Feiiar g7 T U@ WRER T |39 Ad, Sadnd i et yag sthoet, deie dieeed! 99 W | 22
AHHT T AR ET FAHHEEH EHbr T | TR et wed FagaT g7 |
R3O TR T ¥,%0,000 (9@ JER qA1 AR FaR® T=ET Aviation Growth  |MICE WieT Fa3ET HRIHH TA@H W WTHIH ga- e st wuahl g |
TEE T3 Challenges and ARFF dynamic 2017%@? Evl*_rr{ﬁé'q -
TEE AT T Gewd 5§ B qeE HOE |
R.3.3 | wrha e 90,00,000| AT FIATET T AT Fwaaiea &, W, ferelt v SraTEETE AN AT IRH Taeash! Tl T GaF GeTaTers
ECEFCE] fenferdt &1, Faferr snfear orerdT TERTERE IR T G A FAgGT g |
FETegar 5 FmfdaeeaT Entry fees, permits, ground s
transporation, THIIATHT REEID] T
R.3Y |wedfafear qer 3¥,00,000 |[FHTFIT- specification TR T+ | AAAATE HARIEA FAAHT TAZET T g, Body Mind Soul, One Stop Market
EECCRICARIER) YN BTN ISR ATIRAT AGIRIT AN | |Videos, Short Videos, SH7e fordr fafear geares w1 | fmifor wiiaet fafsar wwfara
o ¥ T WERh @R T ASA W I | TINTT HIT ASRAE. ATST Tedhd! eI afg T 81 s
%. fal argdEn HFee ! TRl Taw! WeT S FAET T | -
g, T aa7 fagel gader i vReeaeed T 9esd T inflilght magazine &
videos / Joint Fam tours / space branding Ak AT TAed YA, S WAeT
T |
R.3.4 [RIEr I #photoNepal ¥,00,000|photonepal.travel TTAHT AAFNEF Hel WA |THIEl TEAHT ATAE T FIERTHEEAE T TageasHT ARl AEvaH R
WA AR @0 T, BIeT N AT |FHgTHT Hroredl T WH g1 a1 T FHroed! ara wanmene (e ada P1
T, RIAT ANATEE T T 49T @RE T, T T TERET WOHT g |
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ATA. R0 | BT B Tod qUT HRHH, TGS q97 =R TR HgemEr ()

¥ e | Su— Rve | we ENCARLED WE T. FTFHH AT SRR qIFET PU/P2
R.3.8 |feelt Rfewmm wagw 3,%0,00,000|CNN, BBC ST&dl WifEd A=aIigd =R AL / ST AT G HeAH / GEET Ahd TAAb] TS AR AT
AT HTEHH T TEATEEE JUTHT AN Jeferd qar GFATeAa 9UFT | (Promotional campaign) FTIHHEE WU F7 |
T ARG Hirgd ATATAHA ATAR T P2
Yag"HT AWAHHT (Promotional campaign)
FRAFHAEE T
Y R |uf=mreas R.¥.q |ufEmrers ywor Ak %0,00,000|HH, YRT T I eT g8 q¥IH AUHT T Wi IFH TIREEHT TrdedFl Yaga HE Thehh! ANHAH! AN AT TG T
T E qEr | forg arg SoTeers ST (One Stop Destination) S WF-ad aMFEAT  |West =MareT fosin g | i &t Tie Aaadies FAM trip FTHHH 7200 |
THe FAM Trip e Taed HAFHH! HEAEE T gD T GHAT TR TAHR WEATTHR TRIGHT g |
ST TIHT YHR TER T 7500000 /Bloggers/ Influencers T AN qEATCHE JH0T
T | g T
T qhe SUAAEEdT Press briefing T BB P2
FTEFHHD! ATATIHA TR AT TRISH |
IR 9¥ag, R.Y.R|UHwe SEedT T 90,00,000|YHa ATIET ATALAE B AT T HA T T AATART THSAIT GFafeed SATICHITer (a0g SqaearaT T+ Gra=gal qieheeh!
T TER FEHA Wed TElRTET WEFTdA Tehia SeeH &1 T | [SEN T e Yol aa 70 GUasRaraeedi s Qerarl ared JHer ge, Pl
S —— A GATHA G 7T TR NTB App W SAF€ T |OHT GHA SeArava® O B T |
- qY,00,000|(®.4=m@) YT WUHT TIAH! AT T AALIF G AT HUHT g, TleFheed Thed
Crisis Cell TELETE FES A TH IRH @l P2
Management s WW g & T NTB App AT S@®T SUH Eaf
40,00,000||ATE, FHIATIET TAT THTAT & AT e TR AAAd AUH! §H, Webe SATEATTTA el o |
HTEATIFHAT ATAR T T ffver wwratug g9
SR e wwEi A e fR e ”
T T
R.Y.3 |SERATEIRET SEAE 9%,00,000|AAERST GO TAT FFEda FeRATeawaT Rhed TS FFEEl ST ey WS Trdeadl Wagad WUHT g, Aadd wied
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Tehd qAqT ATaD
T gee

20,00,000

TG T GEANTT GEhTd T | AT G

Trqed TEHT TSI T T B eed T YegasT o
g T | qheA YAgTHT AT TR T T

FACAETH T FHTeT Ahd JoX =R 71 |

PEFCECIER-C e

P1

P2




ATA. 000 | OT HT Toid qUT HRHH, ATGFIE qUT FoK FaK HeTemar ()

¥ e | Su— Rve | we ENCARLED WE T. FTFHH AT SRR qIFET PU/P2
RS T ERAS LU | 94,00,000 | FETEIATS ATFLAH TN (IT, Media, TAT) TAT | ATETH TRTG q4T T 41 TOgawn g7 |
Yof sy NS O T @, ATAIHAT ATAR el WRE P1
T
Ly [Fad e 3,00,000 | FENTET HFeRTqT AL TG T Fedl Hee |0 o197 a7 Fdge Tha WIH &7 |
T ATG AT AT Bl "
STFAT q0,3%,89,000
Pq - SFHT Y,03,¥9,000
PR - STEHT Y,34,30,000
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AA. 2000 | 9T FI FeC AT HIEHH, A, A T ATAT Aeremar (3)

e Re

ERCARLEY

e, T

BEHT AT

P1/P2
3.9 FETAT AT 3.9.9 Tourism Satellite Accounts ¥0,00,000 |1 Preparation for Domestic Tourism Survey (Manual Preparation, Software
development, Enumerator Hiring, Training and Pilot Survey)
ﬂa’ﬂ?ﬂ'ﬁ‘ 2 Preparation for Visitors Expenditure Survey
3 Study and updating of SUT, Labor Force P1
(Research) 4 Other important Surveys and Studies For TSA
5 TSA Secretariat Expenses
Collaboration with MOCTCA, CBS, NRB, UNWTO, UNDP
3.9 Sustainable Tourism Observatory q0,00,000 |Liaising with UNWTO for creating of Sustainable Tourism Observatory at NTB
Study and Establishment of Sustainable Tourism Observatory - Sustainable Tourism
Observatory and Tourism Monitoring Programme, Piloting in Sagarmatha / Bardiya / P1
Janakpur
3.9.3 Young Researchers and University 30,00,000 |- Collaboration with Fresh University Graduates for Tourism Research -
Engagement in Tourism Studies - Research Grant for University Students
3.9.¥% Tourism Journal Publication 3,00,000] Publication of Nepal Tourism Research Journal P
3.9.% Tourism Statistics Management 93,00,000]" Collection, Analysis of International Tourism Arrivals (Rs.3lakhs-Department Of
Immigration)
- Development of Recording Mechanism for Indian Overland Visitors (With Dep. Of .
Customs) !
- Centralised Electronic Tourism Management Information System/MoCTCA)
39.% International Marketing Intelligence and ¥,00,000 |Reporting and reviewing the marketing strategies of different countries / destinations L
Research with products similar to Nepal (competitor analysis) P
3.9.0  |REER deeed wedE aeaa 30,00,000|9eer § # R Tea-gea AR daees! whedhia qrreaars! deaa™ 1 |
p2
HegqgT
39.¢ Exploration of new Transit Route 40,00,000 |Exploration of new trail route (RTHI “TEIAT T Simikot-Kermi-Lungla pass) as a
transit route to Kailash, 9¥a=ed 3%321 HUHT and/or T 9H YT FEHTd ™ p2
39.% Chepang Trail study program — Thaha & ¥,00,000|Chepang Trail study program — Thaha & Manahari region b2

Manabhari region
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AA. 3080 | 9T BT TOE T HIUHHA, ATAEH, AT qAT A Heremar (3)

ERCARLEY

e, T

BEHT AT

P1/P2

3.9.90

Study of best licensing policy for tourism
related manpower

¥,00,000

Study of existing policies
Study of international best practices
Interaction with tourism stakeholders, universities

p1

2.9.99

Feasibility Study of Trekking trail in
Lower Ganesh Himal

90,00,000

Feasibility study for potential trekking trails in lower Ganesh Himal region (Hcils-
'a'vﬁ—m route)

P2

2.9.9%

Feasibility Study of alternate trekking
route to Makalu base camp

90,00,000

Feasibility study for potential trekking trails from Lumba sumba-Thudam-Hungung-
Hatiya-Saldim kharka-Makalu base camp

P2

2.9.93

Study of Achievement of NTB since
inception

3,00,000

Study and prepare report on achievements of NTB since inception. Make the same
ready before NTB Anniversary.

P1

2.9.9%

Study of Ramayan Path

9,00,000

Detailed study of Srilanka Taapu (Saptari), Janakpur and Thori(Parsa) in relation to
Ramayan Path (in coordination with Province government)

p1

3.} Ao 3.R.9

(Planning)

Development of Digital Database

¥,00,00,000

Development of Digital Database for Tourism Development Planning which will
include:

- Physical resources — elevation, slope, aspect, climate, lakes

- Natural resources — soil, geology, hydrology, flora, fauna, habitat, environmentally
sensitive areas

- Historical and cultural heritage

- Existing land use and development ( man-made facilities such as transportation
system, existing urban areas and utility network)

- Attraction — destination mapping — mountain peaks, lakes, national parks etc

- Accommodations — hotels, Entertainment - clubs

- Infrastructure facilities and services — road network, trail network, settlement,
health institutions

Preparation of more than 30 different maps using GIS technology

- Tourist arrivals by air and Road

- Climbing peaks and expedition to climbing peaks

- Group of trekking peaks

- Trekkers by area

- River rafting visitors

- Protected area visitors

- Elevation zones

- River systems

- Lakes

- Mean temperature (January and July), Mean annual precipitation

- Vegetation types

etc.

In collaboration with Central Department of Geography of University in Nepal,
owned by Nepal Government (more than 51%), is capable of operating
professionally in GIS software and has acquisition of Licensed GIS software.

Atleast Development plans
(detailed report) of major tourism
destinations of 3 Pradesh.

P1

IRR

Developing Responsible Tourism
Framework

¥,00,000

Responsible tourism framework development in coordination with WWF

p1
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AA. 3080 | 9T BT TOE T HIUHHA, ATAEH, AT qAT A Heremar (3)

e e E2S) ERCARLEY T, T FEFHA AT ST qEHEE P1/P2
3.3.3 Tourism Marketing and Communication 3,00,000 | Development of Tourism Marketing and Communication Strategy (In partnership -
Strategy with IFC)
3Ry Master plan for new Paragliding spots 90,00,000 |Master plan with recommendations for 3 best new Paragliding spots in Nepal p1
0,00,000 p2
3.4 DPR for Overall Tourism Development of R0,00,000(DPR for Overall Tourism Development of Rara -
Rara
3.3.&  |Master plan/DPR for Hill Stations in all q,¥0,00,000|Master plan for potential Hill Stations ({1 Tee@ars ATHIT T FoTerhT
Provinces
RTTETE AT TS T=aeaa) as per the need and priority in each Pradesh (1 P2
through 7).
3.3.1 Master plan/DPR for Rani Mahal area 94,00,000 Detailed Project Report for the following area:
(i) Rani Mahal area (Tansen Municipality) and Kali Gandaki Gaunpalika area, p2
connecting with Palpa
3.%.c  |Master plan/DPR for border tourism 3%,00,000|FER WA T Sierdl Wehg Juv! fEm T devas wadia qEtaEe
P2
Master plan/DPR T ™
3% Master plan/DPR for Beach Tourism in 34,00,000|Master plan/DPR for Beach Tourism in Sapta-Koshi, Hanumannagar, Saptari bo
Sapta-Koshi, Saptari
3.39 Monitoring & Evaluation Indicator ¥,00,000 Development of Monitoring and Evaluation Indicator (Key Performance Indicators or P
33 W Key Result Areas)
) 3.3 Field Monitoring 90,00,000 |Monitoring Field Visits of NTB Projects P1
(Monitoring) _ _ _
3.3.3 Impact Assessment q90,00,000 Impact Assessment of NTB's tourism marketing and promotions p2
3.¥.9 Meeting, Seminars, Interaction & Webinar 90,00,000 National and International Meeting Seminar and Interaction
(W-MIS) - Interaction on relevant Tourism Issues, Policy recommendations, Rectifications Acts
ete.
- International Conference on Sustainability in Collaboration with Tribhuvan
University b1
T4 - Interactions of Budget Preparation
.Y - International and National Seminars, Interactions etc
(Miscellaneous) Tourism Experts Panels Interaction
3.¥.R Tourism Resource Centre Management ¥,00,000 |Tourism Resource Center Management and Upgrading -
Library Upgrading and Books
3.¥.3 Software & Devices §,00,000 Updating the Software, Devices and Camera P1
3.¥.% Contingency 3,00,000|Contingencies and Conditional Expenses P1
STHAT R,18%,00,000

g,@i,ooyooo

3,03,00,000
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AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

R | e e i e e —— S —— e
¥.q T ¥.9.9  [Digital Marketing and Product Packaging 10,00,000 €I Te AT TheT TFag TETECHTH! TEHEAA Y 4 T qaaEed fsiee gvag swar Py
AT A freinings QT FTEHA AT T AnETg WE FAT UG g |
e e | Y1} [Lansuage Training 8,00,000 |fEEt TWEATATE FTEHIET T JuTeT R afepld qor diier 5o Sers Frerat e i b1

URTEETH FEHTAAT AMCTH PEHH FA@H A AT THT g
TR ATGAATE FIGHS! T WEHTIAT AlerH FHH G T (Yo FAIers R ArehT aferq
T WUHT g
¥.9.3 |Homestay Trainings ¥,00,000 |TJMIF T8 a1 T g WEAeEUH! ATTZATAT AITH HTIHT o= g‘%’ TYTTAT &0 SIS BIHES P1
EEISERIC] wEedl Qe FA@H AU
¥.q.y |Hospitality Management Trainings 9,4.0,000 [TAMT qe a1 Whed TG TIETEE (STed dieel caaemd Hers) fafirar zamem 930 w0 v @ | P
%0000 DT ATZAH ATAAHAT ATAR AMCH HIEHA G A WH TRH FA o
¥.9.4  |Capacity Enhancement Trainings: House 8,00,000 |YTFATHTET TUT RN HTAFATAT (A AACH FEAFH TIAT A |FATRIST AT {@riet e awmar |
Keeping, Hygiene and Sanitation, Catering,
Basic Hospitality & Communication Skills ot gofeq e we SIHIEET |, IR '{@'ﬂ ﬁﬁ pcal W T e wEe W @
HAGATH THY ANCTHD! HIEHT THT T A
%,00,000 |TBAN, NTVA W&l ¥€dT €] WEHAH ThcHh a9 Fand =, §0 T AT, qEAE T P1
e qd7 Geanieeds Health, hygiene, sanitation, eating TEANEEas qlerd Y& “&Qaﬁ @l
points, basic hospitality and communication Trateaq diferd &
¥.9.¢ |Basic Nature Guide Training ¥,00,000 [T FFHs T T7asi~q TEAT FART (DNPWC) FTT Teabrdal Q00 S MESET TIR WE UK Pr
Hreft Tvq, aa, afda, YEFERier T o MEE Ao FEHH afEfgar ggan T |
EEISERIEC]
¥,00,000 p2
¥.q9.s |Eco-leadership & Porter awareness training ¥,00,000 e dg-gedr a1 9T NEaeT aEser 3]—:!31% Trainer &I Tfer X T YO ST &HdT P2
qIeTH HTHH T A, gl grere Ao W W g
¥.q.c |Advance Refresher training for Tour Guide ¥,00,000 |TURGAN T TEHHHT T HREHH el T Wﬁ?{mﬁrﬁ%ﬂ:{w Sl P1

kil
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AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

wer Rie 3 EECARLE TE T. HEFHH AT ey qEHEe S

¥.9.% |Climbing Guide Refresher Training R,00,000 |JUTT A ASeT MEe Q@W (NNMGA) TTaT qeardar FARRAT SR T aﬁﬂ% *q'qa»ﬁ P1
TICTH HTIHH AT T B

¥.9.90 Trekking Guide OrientationTraining (New) 3,00,000 AT TEAT GRS (NMA) ST SETdaT dieTd S1a%d e Er% TMESHT qerH T W'Q'cl'ﬁ @ P2
R

¥.9.99 |wieE qar O adr Ge—adEEedrs R,00,000 |qiaw TEQRHTH! Yebrial THehT SAEedl ANHE, ¥SH G, T = Uaq qe—-eheedl whad wr | O

AT TG |

¥.q.9% |GHEEiE qiem q4r A Y,00,000 |TfaT g WGAEE adT AT U UEAETANH! TehIar ot gaamie fawm qiferd aun P1
AEALAHA ATAR AT TAT ATHGIGT HRFHH G T ANHEIHIT FTAHH G WD G

¥.9.93 |@war sty wewa ¥,00,000 |Tfed AWGEEATs (@ Al HEHA F1

¥.9.9Y |ThedE qears qOmel ARHRIEHRT qterd 8,00,000 |AEFH, TheT T TANF ILAAT HA@A TAR TRET FHrahd Firadd TIeHHT qearg Toeiiars P2
el qeary goelerd A saeren M deerd sfmfasor aiem |wn s (G deerd sfmies
= qer fZuet g

¥.9.9% |Wf¥es MEE Refreshment Training T 4,00,000 |NARA U¥I®! GEHIIHT UHF TMSS Refreshment Training HTUHAEE |TWEF Guide Refreshment Training Pz

et EEIGERIE] AL AT B §H

¥.9.9€ [T saaiees audr fHew diw 9%,00,000 |ATCISEHT TEAT SHATEAT AT T HIHIRETH! (aiel e awar p2
AElg T AT T, ATATERT G T4 Fem 7 areers(e
YD TEHTIAT
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AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

wer Rie TS EECRRLES TE T. FEHA AT SRy qEPEe e
¥.R S qUr ¥.R.9 | Soga qun e ¥,00,000 |frg Tdes feaw, aemmen g qur avg e qecs agse e e e wewwee aEer | T
i TRy ATASAAT FEHT T | FUHT B |
— YRR |URERTCHE WO B 30,00,000 9% FHT THE TICHY Tqeaeddeed! FagT T GaREHH a1 |THa@ Wehd Traeaeddeed! yagd |

FHRATARE FEHIHIATHAT TREATHE AT BRIHH AT T | FOHT B | =
30,00,000
¥.3.3  |AARE Thed YEET FEw ?,00,000 |GeU% FIUH THeT HFRHEEs GEHHUAT SAaaD A=A A T TA1 Fed e |
FEFHA (BRB) AT T | T FEFAAE God TUEWH AARE | TaET JUHT & |
AEH! 0T T TAAT AT T | €R,00,000 | (FFH Tl 3HT% x
Hieaar 3 FEHA)
4%,00,000 |9eU% YT The SHAEAETH] TeFIIHA] qaMAF A=aeHar ATdih qha qar Ted soaumeehr | P2
FEFA (BRB) ATAST T | WG WOHT B |
Y.y |fafear wriwg 90,00,000 |qOTel AU T 970 TARX AEAHGEH! TeFFIAT TLIHT THE T |61 Y9 Gq@ [Hehi Tqeaees |
TEASIE, TRl T ATRIT TR YO T AR e T (gEde 9o g |
30,00,000 |WHY IR AEATAEEH] TeHIAAT TEaT Fde Ud Thead TG THHT Trdeae el Taa- P2
TAEAETH] AR TR AR HAFHH IeAEH, TR T FHET T 90D g |
(Radio, TV, @)
¥.3.4 Eg&lﬁf:rfd?uﬁsm Mart (DTM), 30,00,000 |TYWIAHT TeAEE T TUFRAEE FFARTA TI5 Domestic Tourism | AFIRE T e WUEH! & | p2
Mart (DTM), Gblé*lls\l.*ll EIRISEI Tl'{l’s‘ Hqé'ﬂ(“'leb ENIED ?‘ﬂﬁ HS‘*HX
T
¥.R.& | waT gEgaar wEwy ¥,00,000 |VITOF Nepal T9T VITOUN (Village Tourism Nepal) W&l WeHRAT U WIS T2 cal bl &1 P2
YT T FASAHT FRFHAEE FACT T
¥.R.©  |Fvdr vicEnfi, ferdr, el ¥,00,000 |WRAHT fAWa Fe¥mETe Afeen qHAST Jead g R faret, p2
Tl g Feelt wRrRiar e A e geeed
¥.R.G |ANEE Weledd, AR ¥,00,000 |JRTEE Welcad, HTIREd, ATAR eI FFIA SUHT F P2
¥.R.%  |FRE-q Fe, WMo T BN Heread ¥,00,000 Y& 9§ &I Fell, Hiecd T FEP(AH] FIgAcHE Helcad, T2l WErcad ARAAIES A W 2
THWHT TEHIAT T AN T @l THCT YAgT WUH g

Part Il - Departmental Budget Sheet

9%




AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

e s | #e e fi e T R A e L

¥.2.90 |9I9-R Fel, WMeeA T FEHA Hercda ¥,00,000 |G ] 1 &ell, Aiecd T TEHAH] FAGAcAD Helcqd, Faul WECHd ARAAYE® I 3 P2
THRHT TEHTIAT T AN T @l THCT YAgT WUH g

¥.R.99  [WRE-Y Fa, Aiecd T W wecad ¥,00,000 [GIA Y T e, Aiecd T T Fagacadh Helcdd, Faul WA qHAAEH qFIel 3 P2
FHTH! TEHTIAT T AN T AE T TAET WA g

¥.2.93 @l Fel, Wieca T GEpid Wercad ¥,00,000 |FUC TEET T FHell, Aecd T TEHAH TIGAHF Helcad, T8 |Helcqd qheargdd qeael 7 P2
THRHT TEHTIAT T AN T @l THCT YAgT AUH g

¥.2.93 |g3¥ UfEW Fer, Wiecd T GEF W ¥,00,000 |gg UIEH TR Hell, Aeed T AEHAF! TaEcHE HElcad, FuT |Heledd qheraiqas aeel 93 F2
FHTH! TEHTIAT T AN T AE T TAET WA g

¥.R.9Y |l T/ TR AR, drersly 90,00,000 |l TRIG / WA WETcqd, HaAT Giell SUICreh, ATy WETCHa qFIR HUET B P

¥.2.q%  |Rfg-Rfy wer wEcae, aud ¥,00,000 |Rfg-Rfy W wécaa, Frasfar 43, wefs T, aud @ eI I SWUEHT F F2
TEHTIAT

¥.R.9& [FUeh B Hitawe, Hrouret 90,00,000 |HTCHSIH! STEETHT TIEN B HiRaHel AW T | ASer P2
AATHA ATAR [ FEAee G FEHbd T4 AT T

¥.2.9%¢ |Kathmandu Triennale 2077 3Y,00,000 |Support for organising Kathmandu Triennale 2077 P2

¥.2.9c [|International Ice Climbing Festival y,00,000]|In collaboration with Nepal Mountaineering Association & Nepal P2
Climbing Team

¥.2.9% [International Ski Festival y,00,000]|In collaboration with Manaslu Foundation & Nepal National Mountain P2
Guide Association (NNMGA)
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AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

e e

VT T.

HEHH AT

P1/P2

¥.3 T was

¥.R.9

HYT ThET WAL

9,00,000

ST waw Al TeRdeT FEHUET

P2

¥.3.R

aredfcas qdeds! fFerd qur geeH

20,00,000

FIEHE! Soall, TRFEX TN, A TS 29 JAHE e, FHaEH

AN NN

A, A-qiqeh] Heb-l TIcHIT & TFH €41, AN, retreat AT
aredicAss qdeT & BUHT b qur Yasd 9 A&l qurad adr
T e 9 wEEr T

P1

¥.R.3

FEARI FHHH

¥,00,000

o8I feawat Faae Thed Wecad! TAETH AR HEHA
™

p1

¥.¥ qdeT
et e

¥.%.9

I R I weEnt FEi # gt

20,00,000

W U W WiEHieE e TEART I FEwH GER:
Tl (AA.3003 | 9Y) Agary Sreer e wfbfa arka
oo TUeT ¥ qeiier anedre Aehi o st T aere
srarer ffaw faeed w Fredard aeafcad eufs (Wergge
TSUIere6T 98T 3) AT GBIl RN THA Al MSUAHIAE BT
T

P2

¥.¥.R

TR AT GEHE SR (T o)

30,00,000

E;réa?fz ETET, Hel, B@d, WM THAT GEHE (HHi0eh! AT
AT A.R00Y | 9Y, HT TOICHT STAEAT HT FHITH B TEIT TS
WEHI g SFT FHIAT THH, TAISTEAT TSuierbrens e f&ge |

P2

¥.¥.3

High Altitude Rescue Center development,

e, gFe

30,00,000

High Altitude Rescue Center development, g+ % fgeam HRA T
ATFET AT T FEHTIH], TAT TS oo, FehIde AT
N : i g

p2

¥.¥.Y

Al qdes Taed TIAEEH Signage
T

20,00,000

%0,00,000

e Tes Teden TIEeHT ATATAEARl AT ArS<T Alhhl
TIESH ARl I, FAGFAR, DNPWC, TAT Fabra | smaegapar
ATAR GeH™ T4 Signage TAUAT T4 (IU-GHE oo, GHE-AT <,
TRRT WieaT &

p1

p2
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AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

e e

VT T.

HEHH AT

P1/P2

¥.¥.4

GEO park EalkiiE fossil, mineral, rocks
ICEE]

490,00,000

AT TCHTCHT ATAHTET Tfdcd (L Q% W=aT &) qUhT g
IERIGRER W@W Geo Park 9139 ATATHR a fossils, minerals,
rocks 8% YT T AT bl T

P2

¥.¥.&

Street numbering

9,00,000

Street numbering in Thamel area with Urban Planner and Local
Government

THEHAT Street numbering SIAEAT

kil

P1

¥.¥.9

Developing trekking circuit in Langtang-
Ganesh Himal region

qY,00,000

qY,00,000

Signage, homestay management, training and map, brochure
design and publication.

DPR for necessary infrastructure including Ganjala pass.
Route1: Budhanilkantha-Shivapuri-Alchhe-Manebhanjyang-
Bagmaaraa-Saagarkunda-Rahuchuli-Jhyakumchuli-Gosainkunda
(vice-versa)

Route2: Sundarijal-Chisapani-Tharepati-Lauribina pass-
Gosainkunda (vice-versa)

Circuit linkage:

(1) Gosainkunda-Thulo Syafru-Langtang-Kyamjing gompa-Lama hotel-
Bridim-Timure-Thuman-Tatopani-Chilime-Gatlang-Somadang- Pangsang
pass (3850m)-Tipling-Magne pass(2850m)-Baseri-Ganga jamuna-
Dhading Besi (vice-versa)

(2) Gosainkunda-Thulo Syafru-Langtang-Kyamjing gompa-Lama hotel-
Syabru Besi-Gatlang-Danda Gaun-Thulo Gaun-Kispan-Fikuri-Roopchet-
Singla pass -Sertung-Tatopani-Neber-Lapchept-Khading-Magne
pass(2850m)-Baseri-Ganga jamuna-Dhading Best (vice-versa)

p1

p2

¥.¥.C

T qur w9y WS caaEdraT

qY,00,000

i e Faer & dret qeian Seahg T R AT wtg
FHE; T Jaga a7 a7 Sq AHEd Sqaedre i, @R

o1, FdaT T AEE FEw aw www

P2

¥.%.%

G Hghl TG

¥,00,000

ATASHT Tl TIA Brghl qTEATT T

P2
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AA. 2008 | O Bl Toic qAT FEHH, T FGFIE] T G T Agremar (¥)

wer Rie 3 ESCERLED TE T. HEFHH AT ey qEHEe S
v.¥ Rt Y. |TeanTE T R qEenr T 90,00,000 |ALARTHALT TEHIIA HTHFHH T, P1
EavET) - Display board T =F€T T,
- AT qEeIg BRSAAH] A= T Wit 6 v whes T
TAER AAAHT TTH SAHAT S e G T
YU |HEITETRT B e - aEea T 10,00,000 |INEHT eI FHAFHECH! FEAATH A WIAHT T g1 | BEAHHEE Garel AT &7 P
T ATTAADT T
ST §,35,00,000
Pq - SrERT 3,0§,40,000
PR - S ¥,29,40,000
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

wer fife | #e e Rrfe TE T. HRHH AT Iufo EEHET a9 G e
¥.9 wes ¥.9.9 |[dET Ase qar Arge 3,00,000|2f€T 1€ T AZIEE TAUHT T e Tureen Bfde ke T %) THT WER T whad wrEg P1
TEIET T T %) @A T Tare A &er ATZ o] Tl AU B | Y AR HEBHAT
e A=A
e 8,00,000(@) fifers, HAHT=, AHAH S aEET  |FRE Taee Bfes Agee T @ T ), A FA MeWEE | 2
N - CIEEE] ATZ o] Tl AU B | RECILEN

M), TAEAE AR T gd AhaaE ) FEaa T R e
e AT R AEAT T TR YEHTIHT
Y) AETE IRT AR TEHT b
TN AL
¥.R weT YR TS TR G TR ¥,00,000 [t@ g wedae ‘o Ree wedae ahaaEs |REFR 00 #1 aFaw swr sl | M
FEEen) wieT T FEwHHEE TER AUHT F EREIURBELES I CisH
TRERTRATEHT BRI
YRR [T TR A g 3,00,000 (3t I HETCHT ot 9 WEwE WhHAAE®  [J9E q, Rols W ufEEeEd gew | M
Y@ 34T WEIHAEE TR AT g HEETET AT
Y.2.3 |@R WerEd 1,00,000 | FER. FRHT Y. Helcqd qhHEAATA AR Y, 005 AT qE@q ThaT P2
TR WCHT ET KERECLCII BN
YRY T AEE ¥,00,000 [GRERT WETRUITHT &7H TIeHT FvE TG HeTRRANIHT &Ab! F1
T FAAUEEE AR T WTHT AU T FAAULEE
TR WUH! B
WY |EREdERE de w9 ©,00,000 |FENFHAT FHAAET TRFH! URNARRE | Fa0ET TFH URNAERE |90 76 Gads Gedrens P
LIRS YR SRS T G T AR ST WU g YA AT T AT
TEbTd T FEANT T
YW.R.E |HATE TG, TREn ¥,00,000 gF T T AATHA BTSS! A AHRIFIERI TAARGA P2
HSOIOIJ*H HATHA MHWI“{Q% UAATUA W SIS B IR R a?;’
S AHE TH FHAAGAE qE A FAdT
i
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

Ter Rfs | @ie ENCRRLES TE T. HRHH AT Iufo EEHET a9 G e
YR [SiSR T yadeE ©,00,000|HIWE 9% HT TWF FH WU TET T [T@T T MUSHT TauTh! yaa= | izmiser sliead 99 Surelers F1
FHIAFHH MUSHT FSITHT FaedT T B T HAHT AT T ATaTH
FEART T
Y.R.c |9deT wagq ,00,000|IVgHT YSIHT T ATHIETH! 3T Digital WTEAWSE AUEH Y61 P1
o welem T (RfReer wremw gm) FEAFHHEE T
Y.3.2  |MfeaEe TR T 3,00,000|TVEHT YIUHT FHT THFT RN qheahia |Tgahl Jaueh wehg ffegdr | u# a1 us w1 o ffeaee F1
fafegar Famr T 9, AT WERA T
BT WER JUCed MgAE® g Edit T [|FIU copyright STSHAT [
o e gwee fiear faamee smee |Wodt g7
Y.R.90 |HETEe T 9AK T ¥,00,000 |TTUgHT FIITHT BHCCELH! AeNge ot RICTF IS TSIETH! TEHE P1
TR T
€.R.99 |ErEesHt B T wEds T Y,00,000|FHTeAT T TIAIHT TISECHT BH TEHT T TR a1 TAHRATAET 7
o ¥ g DT A T
4,00,000 p2
Y.R.93 | e AT weee 9%,00,000|IAAFAR ¥, ST Fafead TR MIH! P1
TR T TR EEH(AH] ATIRAT BHES T AT
TR TAGH T TAHIREATs T
A JIASH TS
¥.3 e 4.3.9 |Tew vl gesd ¥,00,000 |wdad YEd Ul HEHIH! sHE B |TcE YeHT 2ME TEEE  |Thed Yeders Brvdesd P1
Internet, S8, HId g, AT T IR, FHH IqasT T3 |
FARY AT WA A
3,00,000 T FAXAT TRAA 9T SHFEqOTAT [T SHETaTA T Feieiao AEATIHAH] ATIRHT TheH P1
qdas T Tehrd B T YU THH A TS |
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

Part Il - Departmental Budget Sheet

Ter Rfs | @ie ENCRRLES TE T. HRHH AT U qEFEe a9 G e

¥.3.% | sEeEe 3,00,000 |TZATAT SEGH SHAEIITHT AN FER [SRIH IAHITHA FedN [Tb! [UF o1 TH W2l 961 BAHATE P
BIEDI R SEERDE LR g

¥.3.3 |J%feus dgANH ARl HEqd 8,00,000 | AT = FATET WaT AT O BAH  |TBfeqH TEANBT AR P2
B0 A oW 9fedl g wA i g
T R 9 e S dewnE
Ao TEANT AT T Total station
survey FI Data wdT0X faeqa afedrsran
iaE TR T

.Y qded Y.v.9  |ffe wded REgee waee 3,00,000 |qdear 39 weea T ffe Rawee  |wiermn 6w qeer ww REw | Rewee wwettaa wier P1
TRkEe ATASAAT FeHT T HAGUH! W5 THCAAAH] ME, | SAEEHT TIHIT FUBHRATAD]
v v |ma whet eaw 4.00,000 =T T WA Avdfg AUBT  |WEPHAT AESH A | T AT P1
&l U 9T 930 FHHUET

4.3 |Tded Her qur Head ¥,00,000 [Hiferh TEHT TEAZET 9 THHT HAT- I - FECATTH T gt wEART wER wuw | P2
TSR] AN TN T0T gaa  |Faged T ¥&R J8R o5 T Tt WeT Fa qA Helcadee
TIT AT AT g AT T AT TIhee T qFag GOUeEe
FTAFAEE-TAT TAT IeTAZEHT TolT BT WOHT T TITETHT FEHIA FaAZA
TR T FAREAHD FETT A | (T A U =

FIFHAET)

w.v.y  |Rr-fer gt wéews 93,00,000|T@E! foT-owT 3T Werca=aT =Mt P1
T FHIdT 9e®d T HEHT T
(®.R =@m)
forT-fer wger 9 (Agger 7 3,
ferr-ferr & wewH, %90 @)

3




ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

Ter Rfs | @ie ENCRRLES TE T. HRHH AT Iufo EEHET a9 G e
Y.y |uREETeEE aHe 9%,00,000 |GREY T TUX T TARFHEE, T |TSaHT qdeh TaEre T HINE 9 BT YT HH AU P1
T el 9= WIEUHET, bloggers / AFTEEH] T80T WUHT g1 [UF a1 U Weal a1 HEHAEE
vloggers, aEeE WehT
Tifafeee®! woas agwa RIS b
TTTHT AERATCHSE AT HTEHH AT
™
Y4.Y.§  |TET TSN g AIE ¥0,00,000 | 1% HT TWE HH TG TETH  [TETHT TSH==R 9 HIE P2
TSHR T WS AT T ATISTT HUHT B
¥.X AT Y.M.q  [THARIET FERA S 3,00,000 |FHARIEN EAHT FHIAT TANREATS [T | GUHRATAGEH! HAT AN | THqRIen T T 347 P1
e e forgr aferwr far e fa B T AUBRATCACE D] HeHHAl
WR Digital and Social Media 3,00,000 Digital and Social Media marketing/ T g TUHRAEeH] ATIYTFHAT AT A HT JouT P1
marketing training publicity promotion and training for °
private sector Bieer T g I9e A | HTaTedel | sdich qar g€t
I YAZE T HATD] AThd ST U o1 Ush W=al Fet
[Ceacibieaial EARERFID
Yu.3 Health Hygiene and Safety 3,00,000 e SUaaEaT HTOd AU T HIWS 9% H @ T a1 UH H=aT P1
Protocol Fafryr Tfcre FTHIREGATS TATEe TLAHIS Farey TE FHAFACE
e
WAy [Fed FERETArs qater 3,00,000|EETHT FET FHUTHHT FHIREEATS  |FIEadl BT HHIEET P
YUY |EIEET TOHAH AT €,00,000 |EMIEGATs dlHaE TIETH! AT Pl
THCHRT AAT AAHI &A7HT EIREI RIS | s B A L I
AT e FEHA T e FREE, AffteRger T A
FF THHA AUHT AT TS FEHRAT
AfTH FEHH T
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

Ter Rfs | @ie ENCRRLES TE T. HRHH AT Iufo EEHET a9 G e
Y& |BTRS TR FETE T ¥,00,000|RFIE, AMTS, JACHaR AT o1 A P2
BIES ey T T, FFal-ed €
T G FEHTEAT AT T
®.& Y.6.9 |Tfc 9@ wrEHA 90,00,000 |y TG HRBHABT AT TT Rt I wiedee W [URHEe Bled 99 il EhTdHl p1
TR T T L TR T |FIWE 1% HT T9ET HH UG
T e TAZET WOHT g ATITSIT T
Y.§.%  |Sales Mission in China 90,00,000 |71 AT METEEHT Sales Mission HI  |TFa-d METEEHT T T AT VS TSIETRT TEhAHT p2
EIRIERIKIET TUEHT YR WA JAZET  |FING % HI A HH UG
oA ST T
¥.5.3 |Bengal .Travel Mart Siliguri qY,00,000 |Bengal Travel Mart Siliguri and India Sales |grq s=ear Sqrer T T0gaht EE IR R CARC B P FRSRIEA P1
and India Sales Mission Mission |T FEHIRIAT T ATASTT T S S S — @ Y @

Part Il - Departmental Budget Sheet

R4




ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

EECANLES

TE T.

HAHT FT

gqaloa W

a9 ¥

P1/P2

2.9

DPR 9T &Y T AR T
T TR gEed T

3R,00,000

T THATeE OO AT 9T qar
T A T A T8 T HATHHAR
Uk EEETS T TIR TIAT AwT
T fRfUeam a1 weex T TR T
@] HETRIRICTaT ¥ AfeRara Tmar &9
wEHE T

T AT G G @ q [, T

1 o gaAha A AEIHA AT
fafirer qeare fafrfm W aguan
[ARUSEIREZ I E IR ]

I WBTE &TAH! TS YAa T qaelt
AW G T FEH T

R 1 #1 wed e qwty
Master plan FIST ITH 9T T FEHTT
Ll

P1

2.0.R

3,00,000

I QST Gaad AETAT

ATEAAEE T T3

AATHAT ATAR ASH T
FAI A T A1 qF Sakh
TAT FEAT AHT TS

P1

.5 JuEEE

.59

3,00,000

FRFHAEEH] ATAT T

ASHT MUSHT Y HAAT
Il BT L TAUHT

BRAHATCEH] ATHT WIHT &

ASHT MUSH! FI HRATAT T

P1

L.5.R

qeel ar

¥,00,000

FrasiHe @ie, <@, BIermd e
T ot e o

S AR, wEr A
foroaraT ol ¥ W wuET g

AEH! LD T HIAATLN
AEATFHA AR [AFEeare e
Far fery

P1
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

wer fife | #e e Rrfe TE T FHEHH AT U GEAHEE a7 WRHTT Fi/pa

Y.5.3 |Rafs 4,00,000 AUEHT YT FHATATS TEIEH BT T FHATATS GEAET ThT [0Sl G el weendeee | U

FETHT F51T BEATAIAT AT T |FHeTH! HegdAr Ry T
T
¥.% HEE 4.2.9 e weye 8%, 000 |qurer SferdHaTs Ak TOHT e SRIPA ATl ST AT Pt

ATqfeg a1 WA ST T Gl

Y.8.3  |FTCTIE Heqd ¥.0,000 |1 YEHFAT AN TIAT FCLICT WA |FCLATHT B Tl P1
ferr TRGET g

¥.2.3 |FEga Hegw 3,00,000 | FEA WIETars Ak TOAT A |Frea 7esle S ARuHT g Py
ATqfeg a1 WA ST T

Y.8.Y | e 94,000 | A @I FEAATE ARH T T Y ST TGS g F1
AT gty AT A R T
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

Ter Rfs | @ie ENCRRLES TE T. HRHH AT Iufo EEHET a9 G e
¥.90 =g ¥.90.9 |#R 7O q,6%,000|FUT REHAE T7a AT H AHH wa® 3% forex ugeat P1
T AHT T A ATQly A TEdH BABT  |IHH R ARGH

TSI TS ST T

.90} |WieTEEEd TeET ¥0,000|Fuq [EHeT Tro ATdfd WE ARF  |WCEEHS FTUTR] THA F1
T A ATQAly A TEAHT BART | TR TRGH EH
TSI TS T e

¥.90.3 |FTied waT wHa T T ¥,00,000|AEHT FHAT@T Ha7 A/, TR T |FHHEATAd 997 A9, TRAA Pt

SO B

¥.90.¥ |[Sumwer wHq 1,00,000 | ATEAIHA ATAR WAUHeeH! ¥ [ |STHTRE FHT AT g P1
AT IUHTEE HAA T

¥.90.% [®R #HT 1,00,000|AEATAFHA ATAR ARAYIC F Bl FRX | AEATIHAT ATOR HR A/ P1
THT T TREHT g

¥.90.% |Wew@EEd wHa 94,000 |ATILAHA ATIR T ¥ T LUIE T BT |AETHAT ATAR ACTAGHA P1
WexdE . qHA T HHA TRTHT g

Y.q90. |SE wHT 40,000 | ATELIHAT ATAR ST FHA T AEALIHAT AR ST HHT F1

TRGHT §T
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

wer fife | #e e Rrfe TE T FHEHH AT U GEAHEE a7 WRHTT Fi/pa
2.99 4.99.9 |FFIe, X ¥ @7 fgiia 3,00,000| AETIFHAT ATAR FFAX, U7 T 777 p2
JTHT T JIFTEE @NE gl ST aRke
T S %.99.] |9 SUHTRE I AEHEE 4,00,000(HINE 9% T AHAHET AT AT P1
BIEIPIEED
¥.99.3 |#geTE 3,00,000 F1
Y.99.¥ |9, e Se® @ 3,00,000 | ATEYTHAT ATAR o T Foh ATTH P1
T A |
Y.99.%  |SEFIESET AR st 2,00,000|TeT GUFRATRGET HTATATRT 1
SITEYIH AETIT AMTLAA AIq g @
4.99.6 |9 e £,00,000|3Y BE AL gl 3 9 MEewal |y Bve RAL grdy R W P1
T fore TEETH I forgwE g
¥.99.0  [aEee 1,00,000 (FMATE T =TT (Had GRS @ |Frafed T =remH Faw Pt
AR AUHT g
X.99.c |dnRersH wr-varen ¥.0,000 |{TF TAFTE AWEEH H1F T ferarent fama fov e FIWE 9 FT TAF FHH N0 forg P1
WA T AT T TS
il
1.99.% [sred-uRrendieears e q,00,000|2¢F ARATH A=CTHT WIS TAT ATAAT  |FTAAIHT FHAT W T |FHIHE 9 H 9919 7 92 Baa P1
T @ @ T A geeA-Rerdiee aEmr R WA |geed-ierardieesr Jar [T SUafey
e THAS HH & U g
Y.99.90 |9a AAHHT SAT, AW 3,00,000 | FHTACIAT TA A1 HIRAT GaOd A T a1 HIOAT qard =ad F1

CIgH T

NN o o
THUSTT lHh SATATIIIRT ©HHT HTh Al

=gl

TUHT b AT
TAHT FAY ATAHHT Fa
fowar g1
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ATA. R0V | O Bl TIC AT HIUHH, T T AT (Y )

wer fife | #e e Rrfe TE T FHEHH AT U GEAHEE a7 WRHTT Fi/pa
%.99.9% |FErea wEant 40,00,000 |FHTATTTAT TARAT AT FAET FTAAT P1
TEANT AHUHTS e SATETHT S
3 I FHHAR @ T R |
¥.99.97 [Teud s q,00,000 [T FATARTHT TIHT HTH T ¥ T P1
FHAGE T8 o
¥.99.93 [FEAr qur B 3,00,000 |99 FEEIA AFALAHAT ATAR AT | ATFLAHAT ATAR AT 0 F1
BRIBEEIEE IR L CREE RN T weprer RuET g
¥.99.9Y ST ST (st e q,00,000 |HMETET TREEH! ST HleA FTATT IR T GHAE |99 YeEaE a9 o P1
A AT T AT A1) Hta R 77|
£.99.9% |THA TERA q,00,000 | T TGN T4t THT T Bl Y- Y |F9T BT qRaar w4t AT YEIHAE AT for P1
AR T THAT T e TRITHT B |
Y.99.98 |FFT G WHET G9R ,00,000 | HEYIHA ATER AT THT FHA AEAIHAT ATER AT AT P1
TIRET T THT AL ATHT g |
NTHAT 3,94,50,000
Pq - SFAT ?,3%,50,000
PR - WA 5,00,000
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ATFT. 000 | ©T BT TN dIT FHH, HUNS Ias Hgremar (&)

wer fe | SuRve EECRRLE ERGEL E, T R BERIEEIE
€.9 €.9.9 £.9.9.9 |ae= §,3%,59,000
FHAY A | FHHAY @A HEH A 3 43,199,000
AR (SR RIEISEN R (&) Y 3,4 &,000
T RIRIRIGEC] 3 Y,%,000
eI 9= ¥ ¥\8,¥3,000 |Z¥®! fEr et g
RERICIL] ¥ ¥3,99,000 | Ff TRUF @ qReq
FHHAY TTHT HACTIAT STEAT
Lliic
T & ?,00,000 |=1f¥e# UH Y& fogT
EEISESI © q1,¥&,000
TATEIIAR. AT S YR,RY,000 |dMMHE TF T2 fegd
AAHTT @ qAT ST - AFATH G qaedT T
FEHT THEHT e amd @ - AFATH G qqEAT T
£.9.9.3 [P, a1 HAR T SATAR HHAT ] q,43,45,000
T, Fafd @, qar s @ qad
£.9.9.3 [T.9.3. FHA aFaTETET GEdrda Y,00,000 |IFET =M LR T, qfer
FHAFIEE TN AT eE BB
ST (F) 99,0%,33,000
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ATFT. 000 | ©T BT TN dIT FHH, HUNS Ias Hgremar (&)
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wer Ree | SuRve EECRRLE ERGEL E, T R BERIEEIE
WA T AqAE
&.9 €.9.% ¥Ha, | £.9.2.9 |- qur Ao Reew q0 ¥,30,000 |TH# i TR, FHEER
HHA AN | TR TS A, saf S WA
FTaTTT €.9.3.% |FFUR, A qq1 "ead (AT 19 8,535,000 |ais AHT Far
S YHCAL, QUATH AT
£€.9.2.3 |frgd wHq TR 1R 3,3§,000
§.9.R.Y |®iF=R #7HT 93 3,00,000
£.9.3.% [sr ¥ ¥,9%,000
§.9.3.6 [V HEA Y q,3§,000
§.9.R.8 [SIRM qur T w6 98 q,3%,000
§€.9.2.c |wiaed AREE wH T 9 9,00,000
§€.9.3.% |WeH qa1 Frg WA TAT ARE FHA g ¥%,00,000
TEIR T T BIEHTST
§€.9.3.90 |gard |rg" wAEG 1% 93,180,000
£€.9.2.99 [Fa qET ok qAT AAH0 0 ¥,5&,000
£€.9.2.9% [y AHT TR T FOR Y,00,000
STFAT q,0&,5¢,000
&.9.3 §.9.3.9 |TOMET TAT subscriptions (@M W, 9,00,000
A< e e J &%)
£.9.3.% |FE@T wEAT 9 90,00,000
STHAT 94,00,000




ATT.R000 | 8T B IoE qIT HHH, HUNS Fas Hegremar (&)

e Bfe | SR EECARLED ERGEL E, T R ERIEIE
FHUNRE AR HEHT TS
&.9 &.9.¥ €.9.¥.9 |TEH GO Fra- AT BRAAIGGH] Y,00,000
FHAE qar || BAE RRALKILEL
9q.%. HHIT g ca o 000
s €.9.¥.] |wded faar HHT, TAIHTY B Y4, ¥R,
FREHH G =
AT £.9.¥.3 |[FH awar e w3 gy @ 20,00,000
Y, AT, AR, ATAT qAT ATAHA
£.9.¥.y |smard fpuf, vare e wwatea aamet ¥,00,000
qq a7 @A
€.9.¥.0 | ¥ goF dwad ge (3%) ¥%,¥5,000
€.9.¥.€ |GEINIT Qe q°r AT ATASHAT ;
A FEFHAEE
£.9.¥.8 |FHEAR IO, WIS qFafee @@= -
£€.9.%.C [crEr aREw ek qAq a7 " 3 3R,R§,000
£.9.%.%  |gemafe, i, S qer ae el QY qY4,52,000
S
§.9.¥.90 |®HHE=T WA, Induction, Transfer #ATE @9 ¥,00,000
£.9.¥.99 [z, fo. v s ¥%,85,000
ST R,4§,§,000
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ATFT. 000 | ©T BT TN dIT FHH, HUNS Ias Hgremar (&)

wer Ree | SuRve EECRRLE ERGEL E, T R BERIEEIE
FEtad @5
&.9 &.9.4 £.9.4.9 [T & 94,550,000
s qar | vt w8 1R I B, O qun Beee ety @ e R ,£0,000
£.9.4.3 [dm 3z 2 Y, ¥18,000
FrAT €.9.%.Y |forer T et @ 2% 33,4%,000
AT £€.9.4.4 |PEET GRS 30 §,93,000
&.9.4.% Wg‘{w 39 33,¥0,000
£.9.4.0 [T T FAT GEEEET @ EX] 98,00,000
(HfreTar)
£.9.4.¢ |FUNe e Y¥,00,000
£.9.%.% [WEqa @ 33 ¥94,20,000
£.9.4.90 |[@RT wmEEE @= Y¥,00,000
£.9.4.99 |EfRa sgaeamT @ 9,00,000
£.9.4.9% [WRF &, FRAT T 9,00,000
£.9.%.93 | wmas = 3Y ql8,0%,000
STHAT R,59,¥8,000
ANEH B41T T FT HATIH! T @
&.3 doiNTa &..9 €.2.9.9 |TEH LT BEACIAT AETTE G- 3Y q,0%,5¥,000
XCic) oira @ AT T AR GG @
STHAT q,0%,8Y¥,000
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ATT.R000 | 8T B IoE qIT HHH, HUNS Fas Hegremar (&)

e Bfe | SR EECARLED ERGEL E, T R ERIEIE
AEH A, BIq FEtaa a1 Wed & broeedl @«
.3 gdew £€.3.9 £.3.9.9 |Paf, aw e g wed g B 3EF 3,945,000
Sl e qEl
Fereed |Frveedr @] P T 75, TS 38®@ §.0Y¥,000
£.3.9.3 |wied G %y, e, Sear 36T 2.,0¥,000
€.3.9.Y |Ticd GEAT by, g 389 §,0¥,000
T RY,55,000
TNSHT TR HIATAIHT T T
.3 gdew &.3.R £.3.3.9 |[TRH Y TIET HEAET T I 75 30 9,80,00,000 |JIET HHTT TR AT
a1 HrEeedl| Ted (greatard) FEAR IR T = Eeee
EartiEaReL]
SFAT 9,80,00,000
SFAT FHIATAd qEEd < YT @w (@9) 8,53,¥0,000
STEHT Yol FEied 9T X 9ed €4 (ER) 9,180,00,000

T FHAK A FAIGT I T N @= (F+9)

0,45,§3,000
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AA. R0 | 8T BT TV TUT FEHA, PRBK AHIA TAT BEABN TH@H! e (o)

Ter Rrfs IR | Fe e i T, . FAHH AT IR TIHEE Fi/pe
©.9 FEHY Rl qar ©.9.9 |FrEE e Sow W 1¥,00,000 |HHHN FRAH ToHeT AATIHAT FTAL TET  |[HEHR G 97 IT—AHAHT TeHEEHT
fafy v sTay AL NG ARG LE (Chngiﬁiglowances : Executive e fvfaee wowr @ P1
Yo wIET @ ©.9.3 |IT—aMRET 95 T (Meeting 40,00,000 |HHHR WHTAE MEd IT—aMTHT JEHEE TET

Allowances : Sub - Committees) P1
©.9.3 |Jo%F GEWEl @ (Travel §,00,000 ||fifd qoT IUAMATIET GEETEEET A ToHAT
Expenses for Meetings) Tl il AR AT 99T JHT G 7
©.9.Y [So® @ a9 @ @S 0,00,000 |@fHfT qUT ITAHRIHT ScHEEHT GISH! STTE TH
(Refreshments for Meetings) Pt
©.9.4 oA R0GE |obl AT TEd 3T 9,60,000(0 & M I W, FEHE THE FHIE RERT 3T
TFAfEGHT TR THH RO gfufe, form 9u afafa, wcre @on wrfFE asfm
i A W @ o e "
THH I TG T |
TF-HAER Rl e @ e (%) ¥%,180,000
©.} FFaHAT, TR W (L. (W, sraE deatra, 20,00,000 | AR HAHE, TATHT T 77 GHAWEE | TdeT Sl B, TageT qar 9=
et aur IRER [T IRER T AHAR (Interactions, e sraRtean, e qur IFERET A, | | e ree gana wuw gy
Seminars and Workshops) #THT TEWIRIGT T Gehrd T P1
FEIRTT FEHIRTar
©.3 et el ©.3.9 |®rEh el A (Legal 0,00,000|AEAE AETTH HIT WAl Ja1 GRE T, ATEeAHr o el AT frEuar g
Consultancy) ﬁ'ﬁ:ﬁ T T T T TR AT o "
©.3.3  |0&M Survey THIT T (O&M ¥,00,000|dIEHT 0&M Survey TFE=HT TRrHeT T @ik AATHAT AR T A TR g,
Consultancy) AT YAET TALHT A AT AT B T [FAHRAECIT GARe AT g, AqTT P
AT TRTHT B |
©.3.3 |U9R T 991 @ qOAel gqer 8,00,000 | AR FFardl THT JaT AT WA AT | AEIHA FAAH Jar EUHT T

(Media Consultancy & Other
Services)

AAIF AT YA GG T

P1
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AL, 300 | BT BT TG T BEHA, FEF Gl TI1 FEBH FHE@H G ()

A WA (F + G)

,90,00,000

ey ferfa IR | @ EECARLED EECAR HHA AT IR TEHEE Fi/p2
©.¥ g¥% TEEq [99R gesi ©.¥.9 |99 GEHF (Media Partnership) 18,00,000|SEHT TATTET T T THTT FFAEE e TR ATeTw Ah GEET G U
P1
e
YEIAIG WEH™ |0 Y.} [IFINTT 9eH™ (Institutional 8,00,000 |3 fATWe FEAETCHT U FePpH Frdet  |falWe TeaEed @eHd Iual g o
Partnership)
Sard BER |©.v.3  [SEeaE BRI (Public Relations) 8,00,000|FEATTT FrqiidHT TGS GEAH Fridee  |STarTH GEdR qFaee Feiee qUF g7
P1
Afafr e ©.y.y A TER (Guest %,00,000 |GfEET FRq AT TeHRFT A g @hee | AT TebREHT FIhEE TUH g o
Refreshments)
O.Y Yo ey [l we ©X.q W e Ry Sew s qer 20,00,000|4TH AT 77 FEHHAEE UTE AT AT BEEE TUH g
T EavESa a7 @9 (Contingencies) b2
©.& e g B89 | FHEH FUiEgER 0,00,000|WiET FFadl o FHFHEAT TeFT T, FEAE |TeT FFaedl [T FTHAEE TF0= WU T
FFAEE HTAI T e e &l P1
EaPEX L
0. |REET ©.e.9 |®Wer® FHAE (outsourcing) %,30,000|FEHM AHT q1 FEFE THEH AAC@H  [FEEE G qAT FEEE THw@E
HAGIET erI® FHA AEAHAT THIA Outsource T | | EIEATTHAT T[ed HAGEAEA & | .
LEEaN
TE-FHAER THE aHEad @d (@) 9,39,30,000
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9,40,00,000.00

STEAT - PR

20,00,000.,00
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ATA. 3008 | 8T BT TS TAT HRHA, [TFT BT
ALA.R00L | VT &I TA TAT BEABA, U FHST SIS T A Forelel FHSRGA SIS EFT BIveeHl Aod THANE T g

T&q i FE ERCARLED T T HAHT AT Sy weee | TV
.38y forw W 2.3.2.%.9 [F Rurer s wnt e 3,00,00,000 |4 e 1€ T @M o WUl TUeRQuAS! R |90 B areven ant P1
FVH! 4R FHAE / T % (@) TR MET AUCAFRT TAHTHT HrRATarer faepra , fmfor s g
e IEET FTEFHI FRITH THFT T FRFHAEE T AT

TEHTIAT FAT T |
R.3.2.%.% [Fure wed A€ T @ = wuar ¢,¥0,00,000 [JqTel W =S T T O HURT GHSEMGAH! Th1 | GiuTdel dihel HrAHH P1
THSETATART THT Q4 (@) % (@) TR TMET AUAFRT BRI HRATareT WU BT
TR MET qiAfas!r o FEFH ARITH THHT T FRAFHAEE HEFHH
FAW A qATaR st |
FEFHAEE
ST (FTH BI) 9R,¥0,00,000
R.3.%.4 &g ygamr 3.3.2.4.9 [Fue wiew A% T @ e wuar 3,£0,00,000 |JUTE Thed A8 T € A9 WUFT GWSETAUAS! IR |Gt Qi aeie Pt
T AT T TG FHATTATAR! THT 9% (@) 4 (@) st Tfeq affagrr f[a Frffaty aqgar |[@rwa e gy
FeATHE FET SR T e afafaenT Fur T T |
S N SR TR FEHAEE T, qHEENUAH! U, TRT 9% (F) SHH Ed arataw!
ffa i wrd=a T
UNDP I FedhdaT T A9gatdrs giel AafsH!
IS FRHHBT AN Matching Fund (.60 @)
BT SEET T |
T (AWgE HeaTHTd Hiv) ,60,00,000

P SHAT

9%,00,00,000
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