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%) Sales mission AT TEUFN g Toie FaERl FH-Ieeh BHte T |

F) FREH AT T AGKEEH! BAIE T |

) Marketing Consultant/PR and Venue/Menu I @IS qAT B T B2B FHeFA
SRS 7T |

NATTA ST HeaE |

1%

Destination

Promotion

9.3.%

Destination Promotion NE

§¥,00,000

%) AUTAH] Te HId TSTREEHT R FIIFHEE HIthd JUTereh! Taad T |

@) FeTd gratq [afve S, aiba aur iy arEar FEIeE, TSgardr Ul SugT
TIERERT AT The Faareh! A GG a1 Uehel TOHT AT 1 SFaiied WAl aaTee
FRIFAEE AR T TEHEH g |

1%

T I T WAET ¥ /R
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L ELED

EvER )

T T

e At

9. ey g

Tourism Fair

9.%.9

Bengal Travel Mart 2025,
Siliguri, India

3Y,00,000

) RIel TewTeRt e aamriieEeh! qe IR HEiwT T |
W) Stall Fabricator i TR 3Ty el TR TRISH a1 Yot FRRAAT Tt o |
) HATHT FEHTRIET S8 (Sep/Nov 2025)

1%

9.¥.R

ATF Dhaka 2025, Bangladesh 3Y,00,000

%) TEUNT g SHagrih B 7 |
@) Stall Fabricator Sie T4 oY Tl TR TRSH a1 91 feha Tt o |
1) HATHT HEHIRET TS (18 -20 Sep 2025)

1%

9.%.3

BTTF Dhaka, Bangladesh

?Y,00,000

%) TEUNT g SHIGRIR B 74 |

W) Stall Fabricator i TR 3Ty el TR TRISH a1 Yot FRRAAT Tt o |
1) HATHT FEHTRIAT e (30 Oct -01 Nov 2025)

NATTA TRt et |

1%

9.%.%

IITM Pune, India

£0,00,000

%) TEUNT g SHagrih B 7 |
@) Stall Fabricator Sie T4 oY =l TR TRSH 91 91 fGha Tt o |
1) FATHT FEHIET S (27-29 Nov 2025)

1%

9.%.%

[ITM Hyderabad, India

¥%,00,000

%) TEUNT g SHIGRIR B 74 |
W) Stall Fabricator i TR 3Ty ol TR TRISH a1 Yot FERAAT Tt o |
) HATHT FEHIRTET S8 (4-6 Dec 2025)

1%

9.¥%.%

OTM, Mumbai, India

2,90,00,000

%) TEUNT g SHagrih B 7 |
@) Stall Fabricator Sie T4 oY Tl TR TRSH a1 91 feha Tt o |
1) HATHT FEHIET S (5-7 Feb 2026)

L%

9.%.9

IITM Kolkata

3Y,00,000

%) TEUWT g SHIGRIR Bl 74 |
W) Stall Fabricator i TR 3Ty el TR TRISH a1 Yot FRRAAT Tt o |
) HATHT TR SRS (12-14 Feb 2026)

1%

9.%.5

SATTE, New Delhi, India

2,90,00,000

%) TEUNT g SHagrih B 7 |
@) Stall Fabricator Sie T4 oY Tl TR TRSH 91 91 fehaH Tt o |
1) TATHT FEHIET S (25-27 Feb 2026)

L%

9.%.%

TTF Patna, India

?Y,00,000

TR Te¥ a1 Wed Faarit W Ge IR HRiswH T |

%) TEUNT g SHIGRIR B 74 |

W) Stall Fabricator i TR 3Ty el TR TRISH a1 Yot FRRAAT Tt o |
) HATHT FEHTRIET TS (20-22 Mar 2026)

1%

T I T WAET X /@
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EilRLCa e e TE T. e niafafy AR
9.¥.9¢ [TTF Chennai, India £0,00,000 |F) TEITN g HaERIH SAIE T | 1%
W) Stall Fabricator i TR 3Ty el TR TRISH a1 Yot FRRAAT Tt o |
) HATHT FEHTRIET SIS (20-22 Mar 2026)
1.¥.99 |TTF Kathmandu £0,00,000 |TTF 4T e weAtE TTF TR | 1%
Sales Mission 9.¥.9% |Nepal Sales Mission / Road (8¥,00,000 |F) TEHFN g HIGRIT FHIEEh Ble T | %
Shows in Indian Tier 1/ Tier ) FEHT ST T Teigeehigsehl S T |
2 cities and Border cities M) Marketing Consultant/PR Agency and Venue/Menu T @il AT B T |
) HRIFHB! SRS T |
9.¥.9% [Sales Mission in India & 3Y,00,000|Sales Mission in Dhaka & Chittagong, Bangladesh and Kolkata, India in 1%
Bangladesh coordination with SOTTO Nepal
1.¥.9% |Sales Mission in India 20,00,000 R Ha=T 1 THe TR G AEHTRIAHAT FRIHH T | 0%
(Ayodhya, Gaya, Gorakhpur, ) AT g AT Feeh Bl T |
Vanaras) @) FEFH A T TETEThIeehl B T |
) Marketing Consultant/PR Agency and Venue/Menu &I @ISt a1 Ste 74 |
) FRIFHHT SIS T |
1.¥.9% |Sales Mission in Lucknow, 30,00,000 |ERATEH T T Sieh-atean &1 Ties Tt Teh TEHTRArHT FIHA T | 0%
Dehradun, Delhi, India %) HEHT g aarll Figedhl B T |
) FTEFH AT T eEehieeh] Sie T |
) Marketing Consultant/PR Agency and Venue/Menu &I @ISt T Ste 74 |
) FRIFHHT SIS T |
9.¥.9% [Nepal Sales Mission in Sri 30,00,000 |F) TEUFT & AR FFHEER BAIE T | 1%

Lanka (2-3 cities)

@) FEFH A T TETEThIeehl B T |

) Marketing Consultant/PR Agency and Venue/Menu &I @ISt a1 Ste 74 |
) FRIFHHT ST T |

) TU<E! BT T TG THTH TR |

T IIET T WAET & /R
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SuRRrie we FEHT ERCR & Tty AR
Destination 9.¥.9¢ |Destination Promotion SA ¥0,00,000|%) MTM + LLTM, BLTM, BITB TG HIEHAHT TEAF g | 1%
Promotion @) TRl Ted Fd SReeHT ORIy FRIHAES HTthd TaTeeh! Faa T |

M) e Tt we, iy T i agEa wres, TSgaraTd auT IUgh
TTEIGRENT AUTETR! T Tearehl AR Th a1 Uohel UHT T8 T S8 ST HasATesh
FRIFAEE AR T TEHEH g |

T T T WAET © / Q
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o T P e T o e -
2.4, FIfEE o 9.4.%  |Brand Promotion 3,6Y,00,000 [1. T T TAT TIEhE TATTER] TG AN U8 TSRAT ST AT qe o
FARE IERAT Fitea faf ST Aregw, gars Yar weweea! In flight ®MSH, UGS 0 ®EmiHeEar
SR T and Brand Promotion through PATA HQ
2. Curation and Promotion of unique and transformative Experiences
3. Diaspora Tourism Campaign (Template for Diplomatic Missions and Nepali
Diaspora to promote Nepal)
(Destination of 6 seasons, country of 6 directions, country of 8+new years etc.)
4. Surprising Nepal event in India (through BITB)
5. Cinema Tourism Event in Mumbai
6. OTT Collaboration for Brand Nepal
7. Curation and Promotion of Immersive Experience in KTM valley (KTM,
Lalitpur, Bhaktapur, Kirtipur) with Nepal Art Council and local municipalities
during Indra Jatra
8. Brand Janakpur through an International Meet (India, Sri Lanka, Cambodia,
Thailand, Indonesia-Bali, Myanmar, Surinam etc.)
9. ASEAN Tourism Year Campaign 50 L (including Lumbini tourism meet with
Lumbini stakeholders)
10. Spiritual music concert with Ani Chhoying Dolma Foundation
9.4.}  |Corporate Partnership ¥0,00,000 1. Partnership Programs with Corporate Icons 1%

2. Corporate Partnership with Intl Business Organizations and Corporate Huses
3. Tourism and Travel Related Corporate Brands like visa/master card etc.

4. Joint Promotion with Intl Airlines

T I T WAET &/ Q
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== = - e <. 1 =
9.4.3  |Connecting Creators and 3Y¥,00,000|Content Creator ¥ Package Curators J< e ®ITTUd T aHIae AGHIEH T Event 9%
Curators ST 7T |
9.4.¥  |Destination Branding & q4,00,000 @) TIH AHH, & I VAT The FUEH Ta64 T Brand Merchandizing design T 0%
Brand Collaterals Design ATE TG T |
9.4.%4 |Brand Promotion Through RY¥,00,000 |FASITRIT Ul FeriTaeh AN AR aTeh! The 0! Faa 4 | 1%
Nepalese Diplomatic Missions
9.4.% |Branding related Workshop / 90,00,000 |TTEA/ATBA T TG T TR, branding T TR, TET SATHT TEHIRRT 0%
Seminar TS |
2.§ fafog JEa 1.€.9 |International Membership 3(9,00,000|PATA International TEET e ATITH! ThH T T | 1%
Fees IY HEFFATE AT TIE Telaed QT TShIeHT UTH T Heh STUaH AT TRTaATes @it T
HIE ST FEHTER WSl TR T T2 Feehrda! Aiaad TR T |
International Mountain Tourism Alliance (IMTA) H&&T Yee AR ThH T 714 |
ATA Membership Fee JH! T |
SKAL International Nepal membership fee
PATA Nepal Chapter membership fee
e I MG 9.8} |Web Application §,00,000|TMP related web application management and operation related cost 0%
Management
9.%.3 |PR Agency Service q,00,00,000|Promotion of Nepal through PR agency in China, India and Europe %
9.€.¥ |Departmental Contingency ¥,00,000 |TRTRIET SF0T HU S 3T FIEHATE 0%
Fair participation training from International trainer (for Nepalese private sector,
possibly in Bhadra)
STHT ¥3,%849,00,000

T I T WAET & /%
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EarEa:)

TIE A E.

e ety

.8 WY T feramor

LEINEERIBELI

R.9.9

VaGATESE AR e

§4,00,000

ST FAT TG T |

« T WAFSATHE ATHUTEER T8, e qem Sare T |

« FIEHT VAT Arie e i wTeer stare, e qur g |

* YA et e it Tid Siedt IuHTEeT TR T

« InFocus @@, &g qun =arg 7 |

- TE graferd i wed TaeEER wer gig T 1

* AT HHT TAATHDT TR T |

« BT R Lifetime Experiences el Tiedeh! f&@wel TR T4 gehare ThIeH I |
* TRIFRATATERATT TEhTAT FEINTA WSSATHS AT A FEoTE T Wehte T+ |

« TFRATATEENTR TEHATT AT T ACER] TaaATHF AU e TesTe qei TR T |

4%

RAR

aGATESE IR feraeor

30,00,000

TURRATAT AT TAT ThTore® ATt foraeor Tent ST garr qeim foaeer 1+ |

R%

RA9.R

gateR afe

3Y4,00,000

TEHCATRT HHT AT SqTerehl ffe aiea 3 afeem e @Tetehl SUSeRT qIiiee @ie
T | Corporate merchandise AT J9TA FT0EF TR IATEH T4 |

%

3.3 Rfew wdm

s mewarE
e WaaT

Digital Platform S=Te ¥ Sa@qma"

¥0,00,000

%) Seh! JqHTEeeR THA HIUE AT AT TTh AL AR (FUe) T, TRt 1 T Fafa
T el AR JaTSesh! GRam Jomeienl (Anti-Hacking &%eH T Fire Wall etc.)
TooeTERets ST T BTel JUR! THN Biikeg T a1 =7 ot WRUE! SA=/ied eies
FHETE GHA 39 BIRegeRl 9al ITH I |

@) QISR TR FuTereh fafee wiedh Ta=res, areud, I, Tiehr afaragsant
TERYER T Tag R T 74 | 918, Sawashal SqaR Uess gRes a6d 7 |

M) AvEEe e ™, Fe< TR M|

@ﬁ%ﬁqmwmsite engineerﬁﬁlmmﬂﬁmwmﬁﬁl

X%

IS AT YER YER q

/2
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B FEHA E A E. e ety AR
R.R.R |Influencer marketing and Social 3Y,00,000 |+ AT TN ARRITEIRAT SARI TTH Tt a1 @l Key Influencer SARHEeETH Teamdl 3%
Media campaign ATTTSTR 5 TARTARET HIAHACE T T |
« e GEIET, Shell, TGP AU Te e oees THaeh! Teehia|T qaieshl TeRyaR T |
* GIATSRER GoTel AT, STAHM T T 1 Tt Theshid T=ieaaeeh TEd a2l S=RIsa
TOHT FERYAR T Seeed o SR S T/ R |
* TR Ted T Free e AU WS T ARk qu SRareed dar o |
* Social Media Influencers, Vloggers GITR! TEHTAT R F=Te T T TS T4 |
* TAFRATT AT T FTATTen! FeahriHT ISR ot e 7 |
R.R.3 [Content Creation and Tourism 3Y¥,00,000|- fewes (TikTok) FT AU Tera HrHH %
Promotion
R.R.¥ [Mass based consumer publicity q,00,00,000|Mass visibility places like International airports like Delhi, Doha, Beijing & C%
Guangzhou, metro stations, buses, malls and any other appropriate places.
R.R.% [Promotional Video Production }Y,00,000 HTd TSI R FeTeh! &1 0% a7 THIET T QR I 3o M ol <HT0T T4 T WTROTeRT aTel R%
& Promotion AT T T
Feell - T T - RIGQ Ifeient i gt
R.R.& [International Digital Campaign 9,00,00,000 |fafy @ OTA (Online Travel Agents) Platform, 2RIHSH, F=R A=, 1@ T%

TR B FSIAT JTeTeh! Te T=RyER T4 |
Heritage, Food, Festival, Nature, related 4 lifetime experience qigdent digital
campaign T |

China focused promotion through Chinese related platforms

A 9T YER R R

/2
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B FEHA E A E. e ety AR

R.R.b |Calendar of Events q4,00,000 |TATEH T I&d Fer@de? Fl event calendar TS | AARTEREES T4t event T& o7 T 9%
Feb T ST T Feb TN 7T T |

... |wE, i qu Fee e 2 4,00,000|* AEH TEiTa HEAM , QAT T TAT = WIEAHATE The T el AT ey, farean %

T FeT WG T |

FAT qT T forE, WIRrR SAfthe qun WTeATdTeRe® s GeARTHT JUTereh! Mo, ST,
UfreTiRies T enfies Troer gwrlt Podcast / Talk Show / Discussion Forum / Field
Interactions TSR T FEHHEE JaTe T T Story Telling At Tl &=l
fafear (Animated) TR T4 i€l YouTube ATha T&ROT 711 |

- RfSeat 71 317 IUGTH HIEAHETE FEINT T TS AeEIHISAT T4 TasrATee THearazeh
fmior qen &g T |

« FIEeRI el 916 photonepal ATHA Wiel TRFARIAT SATESHT T / TRISH |

* Photography and video collection 5 trekking trails Kanchenjunga, Makalu,
Everest, Manaslu, Annapurna

* Photography and video collection 5 wildlife. Chitwan, Bardiya, Suklaphanta,
Koshi tappu, Parsa

* Photography and video collection 5 in nos related to major culture & festivals
* TR ARG Bl FERHH AESHT T

* Destination promotion through travel magazine

- s Forearet TeT grranr gwawdt gt fmtor 7 )

TS JAT YER TR 3 /Y
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T S e — T e =
.3 59 @9 30 @R [MICE R.3.9 |MICE Tourism Promotion R,00,00,000 | TN T ocwl Fo GRITETERT TR SATASHT g ST=RIEA TFHaa Meetings, Incentives, 4%
Conferences and Exhibitions (MICE) RIsFHE%H! |l 5 eI qeehrd T,
TEHIIHT HIHT T FIIRHEEHT SIS Bl T HRIHHAT S (el AT Iuferd g7 T
TiTaEmT) wu% Tt sififies giHfeaT T |
STeTeh] |G srees At Jurereh! MICE facilities Tl s T |
Corporate events, Sports, Music, Cinema S&l [SeTg&Ts, 9T SATESHT T HiaTeH
T
TATETHT TS B T AicIsie! Tl SR BaeRehl T thitead/Fracaedl Jareiel
T LR IUGTHAT T ARG Rl 4 FALATEE Fehd T |
International convention, sports event, cinema events promotion
YR UL T qT Wi TR FIEEH T |
R.3.R [Kathmandu international q 0,00, 000(Kathmandu international marathon, TAAN 9%
marathon
R.3.} |International Handicraft Trade ¥,00,000 |International Handicraft Trade Fair, Handicraft association 0%
Fair
R.3.¥ |[Global Summit R0,00,000|Global Summit, HAN R%
R.3.% [4th National Golden Athletics q4,00,000|TE &R, Tt fom, wRer fewermem fafve Frermes T i el qoware Swore Tam 9%
Meet Tfe T o9 Gelleiges W fo, Tamifsd aiar, Sdret
R.3.& |Lumbini Marathon q0,00,000|Lumbini Marathon 9%
R.2.0 [Nepal China Tourism & R0,00,000|Nepal China Tourism & Cultural Conference, China and Kathmandu, Nepal R%
Cultural Conference Conference (in collaboration with NATTA)
R.3.¢ [Langtang Trail Run Event 9,00,000|Promote Langtang region as an adventure sports tourism destination. 9%
2.3.%  |Lhotse ®ife™ Aer@a RY,00,000 [\eodqd T WH AT AT FRIFAEE AT TRA, T TIARIST F6 TN TEARIE0 FHTF 96 3%
T T Hew T |
R.3.90 |Promotional program with Skal q90,00,000(Promotional program with SKAL International Nepal 9%

International Nepal

A JAT YER TR Y /Y
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.29

EarEa:)

TIE A E.

e ety

Photography Competition

94,00,000

Photography Competition - 4, Categories: Lifestyle, Festival, Wildlife, Landscape
(NATTA &Tht eariAT)

1%

R.2A9R

International tourism photo

exhibition

¥,00,000

International tourism photo exhibition, in collaboration with organizer.

0%

T R

R.3.9%

e RN S forear

30,00,000

Tt T fereeft Ferifoen FamTeR ueieenee o fafes STeewe Jure s el Femitos
ATheEe, AT Fentrn Taleeriies T SEwh ST T SR THH AT wrisw
STIISHT T4 & ARSI T STTaRaehal g4 Jeehd T |

R%

.Y TR G a1

Yohe [T

YRS FHOT

R.¥.9

FAM Tour

3,00,00 000

« A TIRATE TP TG ARIAET FEHT / Feneh HRIRT T TRFRATAT STl Taehr
FH=IH TR / Blogger / Vlogger / Filmmaker / Travel Reviewer / Influencer /
Diplomats / International personalities/ Athletes/ Celebrities / Tour operators
T AN AT JHIT Fre 7 |

* THRATATEEATE SIS g AT THRHT FIAHHACTH qeahrd T |

- eIt .9 |1 T¥ qUehT fafis sdshHeat Door Prize fosian

- ThfeamerTeeh URE—TEeS JHOT SATESHT T |

* TRAY FAATHTR FewEAT FAM tour FREEH T |

9%

e IR

YR

Hohe AR TAT SHR HETSTeh0T

9,00,00,000

- ek SER U1 Yehe AR gt faferer e featea Ser 49, feht qun g
TRFRATASEIT YT ek T |

* e UEd ThTS HIAEdeh! ATl ATEeRT AR /I Qoo foler T Iueie THeH |

« e URAATS Y ISR T Tl Iuersd TRISH |

« ST ST Te TRIRRATE, YRR, Tdesh el e Sithal TRISH | Tesh Tedl 3
Tourism Industryaﬁ?%mﬂﬁ"ﬁ'ﬁ@ﬁﬂﬂ AT T |

* Gehe TR H AT TAeeh el THhISeTs Q¥ HIe HIZehel hl e TR |

+ Yeha SHERATI o1 TR Thesh Tl SohTS HItha HATHA Gl ATavaeh TEiSTeh<uTeht TRl sqae
THeh SATHRITHT e Wed! TiTTadenl aT far el 74 |

S%

it a=

¥R

e A= a=e=

23,00,000

THfean JHETETaTeRT JET Yoo | A1 AT TGN HREiad HHIER, TS SraaeRt et auT
ST ATHIEeh! FatHaeaan garo 71 i It g=mem 7 |

R%

UK T

.49

TS 4T

20,00,000

TERMETATS, ATEREH UG TAT A [aeedh! SaRashdl TaR W™ e a1 Fara
forroet geqen =nfes e T e @i T

R%

RAR

TERITET F=RTART O 1S i

¥,00,000

HETRIET STRTAehT SATAZAAT WS T a7 37 A8 31 Fiee

O%

93,3Y,00,000

TS AT TER TR Y /Y
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ELastiLca

IS ELER]

TN A, T

e Tty

R TAE

3.9.9  |wicwgEen! AN T
[ErELL

90,00,000

9. STATTHA TAATRAT TR TR T FABE SFaRiiee wiedhean! ATk S0HT T20g
oher, TreeIooT 1 G 19 | online WOTH TAR T, YUAT qeATHRATS
DASHBOARD HATHd & JOTet TR T |

R. fafie TRRaTeT @ T TR e T Nepal Tourism Insights TR TR
TeRTeH T |

3. foeeh yoies wr anfieReor (NRN T 37 T SMER TR T4 |

. GEHT qe qT ARG I HAT, AU TP oo, AT qATH Hraierd o
NATHM / NMA 7! 90201 Tdedhees T4 @9 a2 satisfaction 1 H&—4 T4 |

¥%

3.9.% |=emriEe 9 9EE aRaE
qasheh! T

¥,00,000

TR 9T 9T 3 FURRATAT T e T G T A9 997 7 (e
WRAT FAT IR AeTTT TR Gheeheh] qeaieh ek T |

R%

HEIWTT g™

3.9.3  |Fay weq WoTET g

¥,00,000

AYTAHT TTT Tes, T 9he a1 Uhed a2 au7 Aaaay 9 S Teag adn
= Tote niafateeedn ged 7 g Tded WeaT g8 7 |
&9 Ted @@ Theme ETHR! SAIRUMTS TIR TN TR T

R%

3.9.Y |4IWE g

90,00,000

9. ATITeTeR e ST SR, T X Wee St STeaa 19 g a1 S=ied 99
Feree (PATA, WTITC, WTIN, GSTC), TR Fehm, Tl H=iierd, RIME T8,
Tforem, fafaenem, dgawm ST, Feiies FEnT, e aEer B, g &
TR e T |

3. TG UiEeh 30 37 HE@A (UNFCCC-COP 30) |7 AUTelehl gt e
T TAEes Global Message & a7 AeragTeh! Gearil Nepal Pavilion ATha
TR TEAE SR SR T A1 T, 9eei T a9 Se AT s |

X%

3.9 |oafEmem, sgEEe
EIRISEIRURCTE ]

9,00,000

OTereR! fafe gt qun v RTeeeT Tewr T =m sHa, Case Study, STEM,

HATEA T AT et faresan qerd 7 |

TG, AT T AT[HT 9 /7 9

3%




(3) ATEEM, AT T FIAT FEWME@HT A4 0GR | 63 & FEHA T 9

So—fRrde £35S HEHH TC FH, T e e AR
Wi S SoTREER 3.9.6  |STOEE Whed 9id aoTREeR! 30,00,000 |TAE HATH T 1 FHa &1 Geard TR Rieh 9id aoRees! e ™, T %
ENZuE] E0E] e diec TEANT & IUITH FihAEE dfea T |
FIRET T i IR (Europe, India, China, Asean market) &394 ™
Market Intelligence @Rg T
3.9.¢  |TNTUa ST ST e 93,00,000 |[JUE e AEet FRaweamT 9rT o TRt gen BC #RwH (SATTE, WTM, ATM, * %
AT ITB =nfe) qr Sales Mission HT G2ieh Gkt T ST SSTRGhT STUSITRT e T4 |
(T TS TN T5 FRTRERAT =g )
I e T 3.9.c  |FR &eRmT e R T qY%,00,000 |- TRl IS & 7 T TR T THamRe AaTeeHd] ATalehdlenl STERH &%
AT GHAMRR T e 71 | (TAAN, HAN, NATTA, NMA, EOA, VITOF, NARA, WTN afe
1T JT AU ATER)
- Traffic Management at Thamel Kathmandu, Nepal
3.9.%  |Study of Spiritual tourism q0,00,000(Case Study of Tourism Product - Spiritual Tourism and Himalayan Y%
Buddhism. Evaluate strategic intervention / initiatives required for Spiritual
tourism and Himalayan Buddhism
3.9.90 |Brand Audit ¥,00,000 [ Tourism Brand Audit T+ T Firace o Twaf TR steqed T | R%
2.9.99 |wdehr 4T T S ¥,00,000 [T Tehi a1 2 TeaeH] Teehehl (6 Srll-aNeten] Teradcl aegielf Jeama- 3%
HIETEX THTASTH] AR T qPieeh Al e G=Ie 61 AT SRl UF Sl WIS Tl I | el T
EERIERKRIE CRE] NTVA §TTeh! Geehid1 Heag 7 |
3.9.9% |Study of impact of road in ¥,00,000|Study of impact of road in trekking trails (e.g. Annapurna), Partner: TAAN R%
trekking trails
3.9.93 |Mohana and Laal jhadi 3,00,000|Mohana and Laal jhadi study for wildlife 9%
study for wildlife

TG, AT T ATHT R/ 1
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ELastiLca

HE FTEHH TC FH, T RiRRIGIC B AR
3.9.9¥ |Research and media q4,00,000(Research and media sensitisation on impact of climate change on mountain &%
sensitisation on impact of and mountaineering (Khumbu region) through mass media, reporters and

climate change researchers. With NTB and Nepal Bigyan Patrakar, Vatawaran partrakar
mountaineering Sangh
3.9.9% |Data collection and 3,00,000|Data collection and report preparation for human resource status in 9%
reporting for human trekking, mountain and tour guide specified into guide characteristics
resource
3.9.9% |Tourism research support ¥,00,000|Tourism research paper support for researchers of public universities of R%
for public universities of Nepal for Masters and above.
Nepal
3.9.99 |Guru Rinpoche circuit 9,00,000|Guru Rinpoche bayul centres, circuit Study 3%
Study
3.9.9% |Research for Policy and 3,00,000 |Research for Policy and Advocacy-Ticketing Kathmandu, Nepal, NATTA 9%
Advocacy-Ticketing
3.9.9% | YHER U TR ST 3,00,000 |YAR TR TH (ST H AT 1%
3.9.30  |FHA-TI- T S e Y¥,00,000 |FIEHTER Fehrl-To-FS@TMT I navigation, mapping R%
3.9.30 [SE-gUCRREI-EAT oA A 8,00,000 |SE-GAMUNIESE-IAF ¢ navigation, mapping 3%
3.9.3% | e f et st T A ¥,00,000 |We Hfd Tl steaem 3 OeE, Al qar Je & 9ea | 3%

TG, AT T A[HT 3 /%




(3) ATEEM, AT T FIAT FEWME@HT A4 0GR | 63 & FEHA T 9

e RniE ST—RfE Fe P T T, T e i
Y, SRR AT 3.9.33 | wded gmta i, IER, q¥,00,000 (8. T AT, 5T, T qa yag Tt aida- snaatya M, AR, J&6HR &%
g o ERERIE RIS ECIAECT] AT HIRATHR] ARSI T, FEhrd T T HEHE S |
FIEHA 3. T gt i, fraw, FERe, SEifaE T qu oy aEt wrEe ™
TR T | ST SR AT TN SRR SAH, TR, SRR,
ST fRERRoT 7 |
3. YUTCATS AT ST T Afeeh TR ST q o TTqeaeht 0T S
T feRy geerTeEHT AR AR SIS |
¥, Pe SFTHTET Traiad SAaT et A SRS T 2T TEwiRar SHIe |
T | 3.9.RY |7 Hid e R ¥,00,000 |SrEH The Fid Fesehl EITIH TAT TRIFTTRT AT AR TF, ThiY, STFIEE 3%
wRE e qrEmiEe @ie 74 | Publication @RE el ISBN WU 113 @ikE T |
Research &1 wfiaess digitize TR afca T |
R Ao Qe ST qHET 3.R.9 [Border Tourism q¥,00,000 [TUTE-WRA HHTE AeTEEaTE TUTE TARFTRT S AU FHUHT S HRAR AT T4 &%
Promotion Strategic Plan el Tesha®alTs STRYUT T STIATSII TUTiTeh ST TR 1 |
3R | TE W A 9Y¥,00,000 |Je¥ A1 ©HA HEHEeEe q1e AN HISHISH @I qeah! The AT o 1 7 | &%
3.3 | Hewr R0,00,000|UN Tourism, neighboring countries' tourism boards and institutions q9T 8%
ASEAN =¥ et giom ades/aded Feamee &1 Best Practices 3TEMYEH TR
ST AT S AT TN FIEFHA FHEN T T Afqeaa TR T |
3.R.¥ |Tree plantation campaign q0,00,000(Tree plantation campaign for each foreign tourist to reduce carbon Y%

footprint. Engage samudayik forest in all major tourist destinations.

AT, AT qAT ATAT Y /Y




(3) ATEEM, AT T FIAT FEWME@HT A4 0GR | 63 & FEHA T 9

e RniE ST—RfE Fe P T T, T e i
3 g ST T g 3.3.9 | TR T IR GEHE Y¥,00,000 |TEH F&T =H T ™ o1 Fag FriHAee, SFaed Tied Jag qar aga 3%
femior YITCT TRRT SFEFRHEER] ATTTHT T HAThTohT T 3Maesh Indicator 8% I faawm
T S a1 fom , ot Sept wded qun AR Sgan HATerhl ST a1 Jeieh
T, ICIMOD TRTEde dRATee Tl Feahiaa i dvie T |
3.3 | ST qUT HEATRA SEAT ¥,00,000 AT T TeTg (M&E) T SIS T« AT/ FrRierd e RieT 3 HHeih! 3%
Tereprer AT foehTe i e T |
3.3.3  |9EH g FEH R §,00,000 |FEH HeA AN T 6 qU1 Fagd FEFHEE, T THeT Fao a1 aread 3%
AT T JATEA T TREhT FIIRIEER! ATTLIRAT FTAR ST SFTH I qedTg TH |
3.3y | TorERer qen FEeE 9,00,000 |FSH FRIFHTEH! TN FER0 TR T q4T ATLFHAIIR T Reporting 0%
Reporting (MDAC, milestone %) Sl G5, SAHT TAT A5 AT T |
e 3.3 |RERT Far qer HuR e 3,00,000|%. AERIETS STEwdsh THT JaT, QHEE, 9HH, Wy, FmR, wHed 791 Aews 9%
Frige 3 software &% @RE T |
3. FERIRET <RIt AT HerR T 9 HIR TS Hiee |
ST 3,§,00 000

TG, AT T ATHT L/ 9




(¥) wfaT G¥qeT qur Gunye [AeTa HEnnEd AT, R06R |63 Bl BABH U T

qer—mi® St FE HRAHH EECRC KN &g ATy 1LY
¥.¢ Tl qden ¥ | R T Se sgha 90,53,%.0,000 |THeHT T (FIET) 1 SFIHAHT GHR, TRt qo1 fomar afe | (g, 4T%
e e R, TR 921 e AT T U T Teh) *
¥.] e ¥} |fafiE SoE de AeEss qe ¥,29,00,000 [T TaEAR AN Aeed a1 Feag, FURREATA Fo-SRATEELTH! HehrAH R3%
RUGIEICREER TG FHHFH fafre Sa T AEIEaeE T | (ST, JERUaH T U Tew aTed) **
ARG ¥.3 e o sifEgfeERr 3,50,00,000 |7 FAG™ T THeAHT AR SHLh G A [T Teer (FFere, 9%%
e qan AT T TTUEh T FTesh) TEHT &HAT SAH(E FREIFHEE T | <
TR ST
STFHT 9¢,53,%0,000
* Forega foeen srgem

TdaT qEIET qAT G AT 1719




(¥) TEHT Yo FET BT ALA. 0GR |53 B HEAHT qIT Tl

e Rie ERRELED B EaRE T G, T &g Ttar

.9, e vagd AR e TaaA Y.9.9 |3 e veaed q,2.3,%.0,000 |3 Tde Taaeh AT §ell, /I, HiRedd, e HHd |

e Tty Y.9.3  |FfE @ Jo werass o 9,9.8,% 0,000 |THEA TaaAH AR Areel a1 TG THRATAT Yo-YRATEEUTH TRl fafd I T2

TASAT IR HEHasE T |

DT WA Jaed | ©.9.3 | T¥ed waa 9,03,00,000 |I=RITA T Hageh AR AR TWRAT Hedl, /e, FHa s Hriewd |
W.R, A, ASFT | TS T S W.R.Q 3T TAT SIERH q &,00,000 |9 TR TasA, TRITEAT 3G T[T TuT STTE & |
qAT AT
&.3. Te qHT AT |Te HEl S ietor|  Y.3.q  [wed Trer v faar ¥,34,00,000 |THehR a%] (FHIaT) I STHIET R, T 7401 forar i |+
REIEEREEA

FHT AT Ts ¥.3.} |arferm qun stterfesRor 9,9 ¥,00,000 |THE HFHR T THeTHT AFHT SRR IGERHT AT &1 G FRIFTEE T | **
WY G FESiul TSRl QT Yehe ¥.¥.Q  |TESieRtor qun gehe saeqT ¥T,00,000 |TUEH TR The Has a1 Te [SehTeeh ARl Sawdshdl aHIfsm qied T 0
T e G [T FRIFHEEH HEdNT 4 |

Teeh Tt AThd el T Hehe SHawITI i |

W4 FEEE IR TR Y |emaie RY,0%,2 00 [T T4, Rdiiey, i@ Tient Y9, FHAN SHar Aagte s |
RRIRRISIEC RG]

FAT TR PRSI ORI R R NICE q,94%,00,000 |3 FETTE T, ITRT A1l TRE, TG AR, ST, TAa-HT 10 |

FRT 19,&%&,0%,%00

** Tega fereT STgER

Ugeh! T2 BT 9 7 9




(W) At TRRE I T7T ISP ATT.R0GR |53 B HEHH qI7 TS (TAUAT, A a7 H1EHH)

wer Rie ERRtLES EZS] EavER TE &, T e At RIEY
uF.¢ aan e YH.q (e qum st RaeRor 9,00,000 [FeT TR TAT THeTHT ARIH] SHLIhIEEHeh AR & ATeghs 1%
FHAHHEE T | **
.} T TRt YF.R | T TrE gvE R Y,&5,00,000 | TR a%] (THIET) I AT GUR, TRAA T forar e | 9%
IS R
3.3 T Tty y#.3 |fafim S qun weiQesE ao 9,09,00,000 |Tde FaEAH AR ATE o AT TG TUHRATAT FH-RATEELTH FTEhIHT 2%
R TG FEFH Tt @ qo Helgass T |+
U, T AT, YF.¥.q |FETed e 2 e () 9,9 &,00,000 | T FAT 3 HETTT TR TV GEEE | FEHN THEETE THIATH 10%
QT T ate Wiehd T/IE T T |
STt Tt =1 TR e |
YH.Y.R |t AT X T (FERITE) 9,9%,00,000 |TeT TAT = FEATT TR TV TEE | FREHR TGS TR q0%
IR Fo7E Wpd T3 & T |
YRTA T2 =g e Teee |
YF.¥.3 | TR Frated AT 3 FEe R,00,00,000 | ARGHT FHETTE TR TH0] GHeE | FEFK TEEE TR A 15%
(WTRAY) Fole WiFd e @9 T |
STt Tt =1 TR e |
S 19,1R,00,000
+* forega forreor srgame

+ T ALA, BT AN RN T GIL AR FA FEAT

Tt wefete wrata 9 /9




(T) AMF.R0GR 153 AT AUIAHT AT TR [T Haa-cid BrRIHA

LRl *.9. HEHT TE EH T. weT Tfafate IR
¢.8 o vagaTEE z.9.9 |Buddhist International Travel 9,90,00,000 |JFEFTE F5e! STHE I Fountain of Peace T 98T SI=RITSY STIGHT R¥%
FrlcRH Mart (BITM) TS s Sid TSR 2T 3TURERs T oA UTaTsd SAfhergesh!

FeHTiam gied digel, NATTA el FeehriaT FrishH A T |
FATAIA FERIET: ST T T J=R TER

5.9.% |Himalayan Travel Mart (HTM) q,90,00,000 [PATA TAT TR TR TeahIHT Te aiSel ST 4 | R¥%
FATIT HERIET: Ted aoIR a4 Was

z.9.3 |Adventure Travel Mart, ATTA q,40,00 000 ATTA FTen Tedar wed Sigd s T | TAAN, EOA T NMA 3IR%

event in Nepal T FEREHT |

TR HERIET: Jed FHIaT qe See s

c.9.Y |STERn 9 wEE 9(8,00,000 |THEA & [ AREREATS GIRAT TR FRIGHHA AASTHIT Tehid T || ¥%
TR HERIET: Jed FHIaT qe See s

©.q9.% |[Safari Tourism Mart 8¥,00,000 |RIHE TE T T T3 YaERUITEeH! Gehrd T GH-aaH] HREH STRSH &%

T | e S ST T |
FATEIT HERIRET: S T8F a7 TR TER

\(,gQ,O0,000

o gagarcns® HEHH 9 7 9
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